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One of the reasons camp directors run more advertis- 
ing in The New York Times Magazine is its low cost 
per thousand readers—the lowest of any New York 
newspaper or any major magazine publishing a regu- 
lar camp directory. 

That’s good to know, whether your budget is modest 
or large. But better still, you get full value for your 
advertising dollar in The New York Times Magazine. 


You reach a select audience of readers with higher than 
average incomes—a big audience (1,100,000) mainly 
concentrated in the rich Northeast—a responsive audi- 
ence that believes in the advertising The Times pub- 
lishes because it believes in The Times. 


If you aren’t already using The New York Times 
Magazine Camp Directory to roll up enrollments, get 
all the facts now. 
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HEINZ FRUITS 


Apple Sauce [ | Grapefruit Segments [ | Pineapple Slices : i | 
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Sweets [_] Fresh Cucumber 
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help make their HANDS 


MORE CREATIVE with 
x-acto Knives and Tools 





X-acto precision knives and tools give untrained 
hands the confidence that makes them creative. 


X-acto originates attractive handicraft projects 


... goals easily accomplished. The finished prod- 
uct gives the pride of achievement that comes 
only with doing something well with the hands. 
For your campers’ activities... boat whittling, 
model airplanes, woodcarving, leathercraft 
model railroads or any other handicraft... 
select ‘‘designed-for-the-job” X-acto knives, tools 
and handicraft kits. X-acto offers the complete 
line of handicraft knives, interchangeable 
blades, tools and attractive kits. 


From 25¢ to $30.—at dealers everywhere 


—or contact your jobber. 





No. 82 .X-ACTO KNIFE CHEST —$4.20 


Send 10¢ to cover postage 
for our new illustrated 
28-page Catalog. 






X-acto Crescent Products Co., Inc. 
440 Fourth Avenue, New York 16, New York 
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LETTERS FROM READERS 


College Credit for Camping 

Here is a letter which recently came 
to me, one of several of its type, which 
exemplifies the questing of many ex- 
cellent and earnest men and women 
interested in camping and allied ed- 
ucational fields of endeavor. 

“I floundered around quite a_ bit 
here at C. University while taking 
courses towards my Masters in Educa- 
tion with an eye to the Doctorate to 
follow. I was helped more than words 
can say when I suddenly ‘got the light’ 
to use the actual experiences at your 
camp this summer, and I even reached 
back in memory to my own camping 
experiences as a boy. 

“The thought came to me: we ought 
to get together this season and plan 
real outlined courses which in the light 
of my own experience I believe will 
be useful to others taking such de- 
grees, thus saving them time, energy 
and money which they might use to 
better advantage. Also, such courses 
will awaken counselors and potential 
counselors to the advantages to be ob- 
tained by working at a summer camp 
and to the opportunities which other- 
wise they might well have allowed to 
go unfulfilled! 

“T found that even the ‘daily morale’ 
reports, which we all thought such 
unnecessary chores, to be a good sub- 
ject for an important essay. And the 
camp ‘bible’ has been plagiarized by 
me until you’d hardly recognize your 
own child. 

“Do you suppose that we could get 
our material into worthy enough form 
for colleges and normal schools to ac- 
cept as adaptable for credit to be al- 
lowed for summer efforts, and experi- 
ences acquired by ‘learning while do- 
ing’ right on the field, so to speak? 
Are there colleges which do accept 
such efforts?” 

When I read the Duveen articles in 
the New Yorker magazine, I seemed 


to recall that there was campus talk 
that the Art Department at Smith 
(where Duveen’s daughter was a stu- 
dent as was I over 25 years ago!) of 
such credit being given to Smith art 
students who went abroad in the Du- 
veen entourage. If ever there was “held 
work” worthy of the name, counselor- 
ship at a camp is certainly “IT!” Full 
bodied and enriching. 

Would other directors send material, 
information, and ideas to me anent 
such efforts now in work, projected, 
or if they just think the idea a good 
one. 

Lillian Zarakov, (Mrs. 1.) 
Camp Zakelo, 
Brookline, Mass. 


Advertising Pays 
I certainly had results from my “ad” 
in Campinc Macazine. Thank you 
very much. 
Mrs. E. Seymour 
Providence, R. I. 


Camp Photography 

After visiting many camps over a 
period of years as the professional 
photographer engaged to “shoot” camp 
activities, and looking back at several 
years’ experience as a teacher of photo- 
graphy and director of school camera 
clubs, the writer cannot help but cry 
out at the haphazard, incomplete and 
inadequate manner in which children 
are introduced to photography by camp 
counselors. 

Size and age of a child is of no im- 
portance as long as that boy or girl is 
old enough to own and operate a 
simple box camera. No cut and dried 
photography is essential or desirable 
for the children, merely an intelligent 


introduction to and an application of | 
photographic principles in such a wav 


that blind use of rules of thumb ar 
eliminated. Simple processing could ! 
taught to most—competent tute’ 


Camping Magazine, February, ’ 
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and help by the counselor creates an 
interest in this phase of the work, for 
it is here that the final picture takes 
form. Smaller children can be helped 
by older ones—all participating in the 
joys of actually creating something to- 
gether and individually. 

Yet rarely is this done to any degree. 
Is it due to the fact that the photo- 
graphy counselor has no definite ob- 
jectives and, therefore, no plan of 
action? Is it due to the fact that the 
facilities (dark room and equipment) 
are inadequate? Is it a combination 
of both? 

An adequately equipped darkroom 
requires an investment considerably be- 
low that of any other comparable acti- 
vity; a competent director of photo- 
graphy could probably be lured away 
for the summer on some sort of salary 
and concession basis so that his ser- 
vices would cost the camp very little. 
Thus the total investment in money 
for a real photographic program with 
worthwhile objectives would involve 
relatively little in money. Its return in 
accomplishment and satisfaction can be 
great. 

In brief, photography can be used: 

(1) As a medium of artistic expres- 
si0n; 

(2) To develop and/or acquire a 
worthwhile leisure-time activity; 

(3) To show boys and girls how it 
can be tied in with school and social 
activities; 

(4) As a group activity where each 
works to do his artistic best and, above 
all, where each one in the group is 
taught how to work with and help his 
other group members. 

Saul Bloch 
New York City 


Back Issues of CM 
In reading the December issue of 
CaMPING MacazineE, I noticed the 
article which requests back issues of 
the magazine. If they are still needed, 
I can supply the February and May, 
1944 issues. 
Lee Barbara Herman 
Chicago, Illinots 


Vany thanks, Miss Herman, for 
sending these issues. Thanks also to 
Ray Bassett, Lou Felknor, Charles 


_Weckwerth, Mrs. J. R. Thomson.and 


Sue Tinker for the issues they sup- 
plied. Will others please re-read the 


}item on page 25 of the December 
lssue, and see if they too can help us 
compile a complete file of back issues 


of Camping Magazine? Thanks.—Ed. 
i Ce 
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Director of The Joy Camps for Girls, 
Hazelhurst, Wisconsin 


Read what Miss Joy says about INDIAN 2 
FIRE PUMPS and how they use them: -—— : 
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This is better advertising 
for INDIAN FIRE PUMPS 
than anything we could 
say, Are you prepared? 
Do you have an ample 
supply of these great fire 
fighters? Lives are en- 
trusted to your 
care — protect 
them from the 
ravages of fire 
with INDIAN FIRE 
PUMPS. 


JOY CAMPERS, PROTECTED 
BY INDIANS, 
LIGHT THEIR CAMP FIRE. 


HUGHES PHOTO, CHICAGO 


INDIAN FIRE PUMPS are strongly 
built for long usage. They re- 
quire only clear water. The cost 
is low. They are used by forest 
rangers, fire depts., Jumbermen 
and many others who know the 
best fire prevention equipment. 
Send for catalog describing the 
full line. 


D. B. SMITH & CO. 


PACIFIC COAST BRANCHES: 


Have you Or- 
dered INDIAN 
FIRE PUMPS for 
Civil Defense? 
Be prepared! 


4i7 MAIN ST. 
UTICA 2, N. Y. 


CANADIAN 
AGENTS: 
Fleck Brothers, Limited 
110 Alexander Street 
Vancouver, B. C., Canada 


Titan Chain Saws, Ine. 
2700 Fourth Avenue South 
Seattie, Washington 


Fred E. Barnett Company 
2005 S. E. Bth ve. 
Portland, Oregon 


Hercules Equipment & 


Rubber Company Inc. 
435 Brannan Street 
San Francisco 7, California 
Roy G. Davis Company 
617 East Third Street 
Los Angeles. California 


L. N. Curtls & Sons 
426 W. Third Street South C. E. Hickey & Sons. Ltd. 
Salt Lake City, Utah Hamilton, Canada 


Fred E. Barnett Company 
600 Spring Street 
Kiamath Falls, Oregon 


























(Alex W. Spence Junior 
High School, Dallas, 


“ ' Texas) 








To satisfy the youthful appetite... or stimulate the jaded one.., 
| there’s nothing to surpass cool, flavorful Sexton gelatine desserts, 
or attractive and tasty Sexton puddings. Economical too! Scarcely 
4 any food gives so much satisfaction at so little cost. As for quality, 
: @ the delicious flavor, sparkling clarity, quick jelling and ability to 
: keep their good looks, result directly from our insistence upon 
the finest ingredients and carefully controlled processing in our 


Sunshine Kitchens. 
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JOHN SEXTON & CO., CHICAGO, 1952 
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Assembly point 


_tor Parents! 


Magnetic as a campfire and 
“franks” is the This Week 
Camp Directory of the New 
York Herald Tribune. For 
years, the better-income 
families in New York, New 
Jersey, Connecticut... and 
all across America... have 
relied on This Week Camp 
Directory of the Herald Tri- 
bune as a guide to the best 
camps. These two-thirds of 
a million families are pros- 
pects you can’t afford to 
miss! ...not only camp- 
minded, but have the means 
to do something about it! 
If you want to talk to this 
assembly point for your best 
prospects ... put This Week 
at the top of your advertis- 
ing list. Write or wire for 
details...now! 











230 West 41st Street. New York 18, N. Y. 
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OUR AUTHORS 


. . . in this issue 


JEAN BEDGER (left) who conducted the sur- 
vey reported on pages 12 and 13, is a transplanted 
Pennsylvanian now working as women and girls 
camp director for the Chicago YMCA. She has | 
directed camps for eight years, and before that 
was “almost every kind of counselor” during col- 
lege years. 


“BASIC CRAFT Principles,” on page 26, is a 
very small excerpt from a very large piece of re- 
search on camp craft programs, carried out by 
Author Eugene E. Garbee in earning a doctorate 
degree from New York University. Dr. Garbee is 
now an associate professor at Drake University. . 


J. FRANKLIN HUNT, author of the article 
on page 15, is Chairman, Department of Educa- 
tion, Hamilton College. Summers he is a camp 
staff member, and his experiences there form the 
basis for this article on how good and bad camp- 
ing practices affect camper development. 


“PREPARATION Pays Off” is the title of a 
dramatic true story which points a sharp moral 
for all camp directors. Author BILL BRAVER- 
MAN (right) is a Philadelphia schoolman who 
doubles in brass as summertime director of the 
YM-YWHA Camp Arthur. Active in camping for 
16 years, Bill knows whereof he speaks. 




















JOSEPHINE HUBBELL takes sharp issue with 
the “keep ‘em on the run” school of thought in 
camp direction, in her article on liesurely living at 
camp on page 20. A phys. ed. and camping in- 
structor at University of Virginia, Miss Hubbell 
has spent seven of the last 10 summers as a camp 
staff member. 











“21 IDEAS on Camp Promotion,” is the result 
of many years of camp experience on the part of | 
MERRILL DURDAN. Though Mel has been as- |f ogg 
sociated with camps of many types, he is presently 
director of Camp Conrad Weiser, which is op- 


erated by the Reading, Pa., YMCA. 





MARJORIE M. DOW, who authored the article on how a camp journalism 
rogram can result in many dividends for both camp and campers, is the year- 
ound secretary of the Teela-Wooker Camps at Roxbury, Vt. A resident of 
Jewton Centre, Mass., and a graduate of Lasell Junior College, she dhs th nal - 
consist of “a little bit of everything.” she’s been ~ . 

with the camp eight years. (Photo at right.) 








HELEN ALBERT, author of “New Soup Reci- 
pes Simplify Camp Cooking,” is supervisor of 
the Food Service Kitchens of H. J. Heinz Co. 
She has had considerable experience in helping 
institutional food users to devise new menus and 
methods for: obtaining full value from foodstuffs. 

Our After Taps feature this month, titled 
‘“Camp—A Partnership,” is written by Helen E. 
Jones, Girl Scout Executive Director at Benton 


Harbor, Mich. 





CAN SANUS 
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Klloggs 


OF BATTLE CREEK, MICHIGAN 


OFFERS YOU 10 DIFFERENT CEREALS! 


plus Kellogg’s quick-cooking 
Gold Medal Macaroni & Spaghetti 
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NO OTHER CAMP FOOD SERVICE LIKE THIS! 


Breakfast time is easy when each youngster can pick his 
favorite Kellogg’s cereal in the morning. And for hikes, the 
exclusive Kel-Bowl-Pac becomes a convenient cereal bowl! 


Again this year Kellogg’s is at your service. Kellogg’s has 
a library of booklets and menu material to help make next 
season’s camp life more enjoyable, more healthful, more 
practical! 
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“‘Summer Camp 
Manual.” This handy 
40-page manual con- 
tains food-buying sug- 
gestions — menus — 
recipes to feed up to 
100. Available from your 
Kellogg representative. 


P.S. Be sure to ask your 
Kellogg salesman 
about the wonderful 
“My Vacation at 
Camp” booklet. 
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| Camp Dept., Kellogg Co. I 
j Battle Creek, Michigan j 
| Please send me details on how I may secure Kellogg’s camping 4 
material, especially prepared for summer camps. ! 
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How Mueh do you KNOW 





About your Campers? 


By Jean E. Bepcer 


OT LONG AGO we mailed a 

questionnaire to 263 camps in 
lilinois and Indiana. It was sent to ail 
types of camps, including private, 
church and organization. The latter 
group comprised 4-H clubs, Camp 
Fire Girls, Boy Scouts, Girl Scouts, 
YMCA’s and YWCA’s, etc. Our pur- 
pose was two-fold. First, we wanted to 
find out how many camps use infor- 
‘mation blanks to obtain knowledge of 
their campers. Second, we wished to 
secure copies of them to guide us in 
preparing a new form for our own 
use. This, we hoped, would include 
the best and most valuable features of 
all the forms submitted. 

Response from 184 camps was ample 
trom which to make an analysis. Every 
camp, it seemed, used an application 
blank of some kind, and many kept a 
health record. We also received a large 
variety of other forms which were in- 
teresting as well as informative. There 
were personal information cards; coun- 
selor’s anecdotal records; staff, school 
and parent questionnaires; personality 
analyses and activity preferences; to 
mention but a few. Many of them 
aimed at a complete picture of the 
camper, his interests, achievements, 
personality traits, etc. Others aspired 
to somewhat less information, and a 
few were so brief as to suggest the 
director was overlooking the possibili- 
ties inherent in such records. 

We noted that many camps keep ex- 
cellent records, followed through with 
the material and used it to good ad- 
vantage. Some even issued post-camp 
analyses based on these reports. 

Careful study of this variety of 
forms disclosed valuable and important 
information. The common features of 
all were name, address, telephone 
number, parents’ or guardian’s name 
and occupation. This much was merely 
the minimum for identification of the 
camper. Another item frequently listed 
was the parents’ address if not home 
during the camping period, as_ this 
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can be an urgent necessity in case of 
accident, illness or anxiety felt by the 
child. 

Other questions covered such mat- 
ters as who lives in the home. The 
number of sisters, brothers or other 
relatives is often a helpful indication 
to the counselor as to the previous ex- 
perience the child has had in social 
adjustment. It is also important to 
know whether or not the child has 
ever been away from home for an ex- 
tended period or whether he’s been at 
camp before. 

Does the child actually want to go 
to camp, or is it being imposed by the 
parent? If the parent’s desire is not 
shared by the child, a serious situation 
might arise due to the child’s resent- 
ment. 

What housekeeping responsibilities 
has the child had in the home? His or 
her attitude toward Kitchen Kapers 
and other duties is largely determined 
by previous home training. 

Another important factor is the 
child’s ability to make friends with 
children his own age as well as those 
of other age groups. Special attention 
might be necessary for the child who 
finds social adjustment hard to achieve. 
If there are friends in camp, the child 
is likely to express a preference tor a 
particular cabin mate. Making new 
friends, however, should always be 
heartily encouraged. It is also well to 
know if a child belongs to a club or 
other social group, as this often pro- 
vides rich group experience and helps 
the counselor with his task. 

A question as to the child’s church 
afhliation will inform the director or 
counselor as to whether the camper 
must be taken to town for church ser- 
vices, or will fit in with the camp’s 
religious observance. 

What about the child’s chief inter- 
ests and hobbies? Knowing these helps 
in planning a program which will 
stress the things he most enjoys. Hob- 
bies indicate strongly the things he 
likes to do, and often save an other- 
wise unpleasant situation if the child 


does not become an immediate part of 
the camp scene. 

What would you like your child to 
learn while at camp? The answer to 
this question is an excellent guide post 
to the staff. It might be an honest ad- 
mission of the: parent’s recognition of 
the child’s need, or might only indi- 
cate what the parent expects from the 
camp. 

Is the child unduly slow in dressing 
or eating? Knowledge of his home 
habits in this respect is most helpful. 

Asking the parent to check a list of 
characteristics provides valuable back- 
ground intormation indicating the 
temperament of the child. It also pre- 
sents an interesting study in compara- 
tive evaluation, one by the parent, the 
other by the counselor. 

Does the camper have any abnormal 
sleeping habits? Sleepwalking? Night- 


. mares? It is easy to see that habits of 


this kind can cause considerable difh- 
culty in frightening and awakening 
other campers, if not known in ad- 
vance. 

A delicate question is that of bed- 
wetting. The counselor should be 
aware of this problem to be properly 
prepared for it. The child’s liquid in~ 
take after supper should be restricted. 
The psychological angle is of utmost 
importance, as the child’s embarrass- 
ment and nervousness must be mini- 
mal. 

Does he have any outstanding fears? 
These are more intelligently handled 
if the counselor is forewarned. 

Does he eat moderately, much, or 
little? Are food allergies present, or 
strong dislike to certain foods? Is there 
any restriction to candy, ice cream or 
other sweets? Having these facts on 
hand may save the child from becom- 
ing run-down or ill. 

Any nervous disorder should be in- 
dicated, so that the child can be guided 
away from the tendency, and further 
development restrained or prevented, 
if possible. 

Additional space on the form should 
always be allowed for the parent to 
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write other details peculiar to his par- 
ticular child, which would not be in- 
cluded in the general questionnaire. 

In reply to the question, “What use 
is made of the material obtained from 
parent information blanks?” 20 differ- 
ent answers were noted. We cite only 
hive: 

(1) Information is transferred to 
duplicate cards, one for the counselor, 
the other for the ofhce. Anecdotal rec- 










ords are maintained. Problems are dis- 
cussed weekly at the counselors’ meet- 
ings. 

(2) Campers are placed in the best 
possible group, and counselors are pro- 
vided with information that will help 
them understand each child. 

(3) Information obtained from home 
visits and pre-camp contacts with 
campers is discussed with counselors 
in conference. 

(4) Data are used in connection 
with personality tests and sociometric 


studies as well as for final elaborate 
report to parengs. 

(5) Children are guided throughout 
the entire camp program in the light 
of the information given by parents 
plus observation by the staff. 

This survey brought out some very 
interesting points. We learned that 
while some had scant regard for the 
scientific value of detailed records, 
most seemed to recognize, even if in 
varying degrees, their importance in 
the camp picture. Developing the child 
into a well-rounded integrated person- 
ality can be greatly aided by keeping 
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21 Ideas 
On Camp Promotion 


By Merritt J. Durpan 


AMP PROMOTION is the means 

by which the public is made 
aware of your camp and all it em- 
bodies. If you want your camp to hold 
a definite place in the social structure 
of the community, a good, worth- 
while program is the solid foundation 
upon which to plan your promotional 
endeavors. Many techniques are em- 
ployed in the field of camp promotion, 
but this article will deal with only a 
few of the more important. The ever- 
increasing popularity of camping has 
produced competition. Promotional 
methods, therefore, should be scrutin- 
ized continually, and improved in the 
light of your camp objectives and 
known results. It is well to remember 
that good things do not always sell 
themselves. 

Camp promotion should be on the 
highest level, and it is the first im- 
pression which will often dictate the 
response. Warmth and sincerity should 
be the underlying and guiding philo- 
sophy. Never exaggerate or make ex- 
travagant claims, for misrepresentation 
can be a disastrous boomerang. 

I. Personal contact is a basic techni- 
que of camp promotion. Camp repre- 
sentatives should always be alert to 
any opportunity which might arise. 
The first impression made with a pros- 
pect may determine to a great extent 
the success of the representative’s ef- 
fort. 

2. In addition to individual con- 
tacts, talks before civic clubs, churches 
and school groups are also excellent 
means through which you can promote 
your camp. 

3. Printed material such as folders, 
booklets, letterheads, postcards, etc., 
are very effective, and considerable 
thought should be given to their care- 
ful preparation, as they too, must be 
accurately representative at distant 
points. Such items as these are often 
the opening wedge to attract campers. 
Many directors find it helpful to se- 
cure counsel from an advertising 
agency in developing their printed mat- 
ter. Some organizational camps too 
severely limit their budget allotment 
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for camping publications, but dollars 
wisely spent for this purpose pay good 
dividends in public relations and in- 
creased number of campers. 

4. An up-to-date prospect file is 
another valuable aid. Names should be 
chosen from the social group in which 
your camp is designed to function. 
Tuition is of paramount importance 
both in selecting and attracting clien- 
tele. 

39. The camp director should culti- 
vate friendly relationships with local 


newspaper personnel, and acquaint — 


them with special announcements of 
new program features, staff appoint- 
ments, and other news items. It is 
well to prepare these in advance, for 
the camp director is his own best inter- 
preter. 

6. Organization camps often enjoy 
free access to press and radio, and if 
this is properly utilized it may be fruit- 
ful. Television too, is a fine means oi 
camp promotion. 

7. Birthday and get-well cards should 
be sent on appropriate occasions to 
campers. One remembers a camp that 
remembers him. 


8. A year-round camp publication 





designed to both attract and retain 
campers’ interest will be found help- 
ful. This might be a monthly paper 
containing little news items; but wheth- 
er monthly or otherwise, it should ap- 
pear regularly. 

9. A camp exhibit placed in a local 
store window will do much to inter- 
pret your camp’s aims to the public. 

10. Camp reunions always hold a 
strong appeal. Success in this depends 
on thoughtful advanced planning. 

11. Your camp story can be well 
presented by means of colored slides, 
and these should be kept up-to-date. 

12. Attractive, well placed direc- 
tional signs on roads near your camp 
are essential. Interested camp parents 
may abandon the search and lose in- 
terest, if they find the place too dif- 
ficult to locate. 

13. Parents’ days offer an oppor- 
tunity for strengthening good public 
relations. The camp staff must be 
aware of this and strive to interpret 
camp philosophy and program. A well- 
groomed, courteous staff with obviously 
good morale greatly helps parents to 
make a decision for your camp. Busi- 
ness relations with parents should be 
accurate and efficient. 

14. Pay bills promptly, and meet 
other business obligations on time. 

15. Good housekeeping in camp goes 
almost without saying. It has tremen- 
dous appeal to fastidious parents. 

16. Has your camp a colorful, 
unique personality — a vivacious ap- 
pearance that is contagious to hap- 
piness? If it needs improvement in 
this respect, bring it to life with at- 
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tractive signs and interesting wood- 
craft. Decorate your lodges with In- 
dian motifs and use bright colors gen- 
erously. Here is a fertile field for rich 
imaginative treatment, provided it is 
modified by good taste. 

17. Happy campers wearing “T” 
shirts and emblems, and displaying 
banners, pencils, car stickers, etc., are 
ambassadors of good will for your 
camp. 

18. Personalize your camp family; 
this is the director’s big job. Know 
your individual camper’s needs and 
interests, and always address him by 
his first name, not “Hey, you!” 

19. Food can be a major promo- 
tional factor. Well-fed campers will 
spread the news about the “good eats” 
at camp. This important phase of camp 
life is too often neglected, yet it repre- 
sents in itself the largest single ex- 
penditure of your budget. 

20. In organizational camps _parti- 
cularly, special emphasis should be 
given to the education and cultivation 
of an alert camp committee comprised 
primarily of camp parents. This group 
can be of inestimable value in promot- 
ing your camp. 

21. Proceed with a logical plan on a 
year-round basis. Develop a _ promo- 
tional program which will be timely. 
Avail yourself of opportunities for tak- 
ing camp photos, scheduling special 
program features, mailing promotionai 
materials and speaking engagements. 


A camp reflects its director, and if 
he thoroughly believes in the value of 
camping, he will be a good promoter. 
If in addition he is endowed with 
a colorful personality, and a creative 
imagination, or possesses the ability to 
tell an old story in a new way, he will 
go far in the promotion of his camp. 
There isn’t much that is actually new 
in camping, but it is the way it 1s pre- 
sented that counts. 

In spite of all the techniques em- 
ployed in camp promotion, the real 
success of these procedures will have 
their basis in a good camp program 
concerned chiefly with the personal 
growth of each individual camper. A 
well balanced program is best directed 
by a mature, experienced and friendly 
staff. It is after the camper has arrived 
in camp that the real “sales” job begins. 
The camp must make good on all its 
promises. 

When all is said and done, and a 
good job accomplished, you will have 
achieved good public relations through 
happy, healthy campers. 
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Don’t let campers forget 
P S' 


Camp Courtesy 
When on Trips 


By J. FRANKLIN Hunt 


UCH HAS BEEN written about 

the contribution camping can 

make toward teaching young people 

about the democratic way of life. But 

too often, in striving to establish group 

patterns for our own camp, we neglect 

to emphasize relationships, which must 

be appreciated by the participants, that 

exist between small groups and more 
inclusive larger groups. 

I had occasion last summer to spend 
a few days with a group of campers 
on a much-travelled canoe route in 
northwestern Maine. Each night we 
camped at one of the many sites set 
aside for that purpose by the State. 
Each night our camp was surrounded 
by similar happy groups of young boys 
and girls who were experiencing a taste 
of pioneer living. I was impressed by 
the general cohesiveness of these 
groups, but distressed by the lack of 
regard for the comfort and safety of 
others displayed by these same groups. 

One afternoon we arrived at a camp- 
ing site just as another camp group 
was preparing to leave. In fact, four 
of the five canoes were already launch- 
ed. Only the canoe of the leader of 
the party awaited him and his assist- 
ant as they made a last inspection to 
see if anything had been left behind. 
As we landed, these leaders had started 
for their canoe. Yet, to our dismay, 
upon reaching the camp site they were 
vacating, we found an untended fire 
crackling briskly and the remains of 
a midday lunch still dotting the land- 
scape to the evident satisfaction of 
swarms of hungry flies. Upon further 
investigation, we discovered that these 
campers had deposited their trash and 
garbage in an unsightly pile at the 
outskirts of their camping area, bland- 
ly ignoring signs and a pit dug for that 
purpose by the State, just 10 feet 
beyond. 

Later that day we watched another 
camp group land their heavily-laden 
canoes just ahead of some _ squally 
weather that quickly whipped up 
whitecaps and rollers designed by Na- 





Father Foley Camp, Hughes Photo 


ture to test fledgling canoeists. Evident- 
ly the campers wanted the experience 
of pitting nerve and muscle in battle 
against wind and water for 10 minutes 
later they were in their canoes again, 
in bathing suits this time for they ap- 
parently expected spills—a precaution 
that proved to be well justified later. 
This was fun, good sport, an experience 
to remember — but their counselors 
were 200 yards away, busily engaged 
in erecting shelters and in preparing 
the evening meal. 

Still later, another group from still 
another camp arrived. It was quickly 
evident that this delegation of about 
40 planned to use the site as a base 
camp for several days, for they quick- 
ly erected a semi-permanent camp and 
commenced erupting over the entire 
area. They were a bustling, noisy 
crowd and soon made us wonder if 
we had seen 40 or 400 land. That 
night they had a campfire program of 
songs, stories and stunts. It was an ex- 
perience those boys will cherish, for 
their leaders never allowed the tempo 
to slow down and one had a musical 
baritone that gathered other voices 
around it and fashioned slow-dying 
harmonious echoes. We on the peri- 
phery of their camp enjoyed the fun 
with them for the first hour but found 
our pleasure becoming increasingly 
dulled as midnight drew near with 
little abatement of high-key jollity 
from our neighbors. 

Trips are an important part of camp- 
ing—in fact, trip incidents more often 
than not keynote and highlight camp 
memories. Trip experience should, 
however, contribute to the camper’s 
appreciation of democratic living. Skil- 
fully presented, experiences away from 
the shelter of camp could give real 
meaning to our aim of helping young 
people grow toward successful citizen- 
ship. It is not enough to make demo- 
cracy work in camp—it must work 
both in and out of camp. 
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here is a true account of 
a highly dramatic camp 
incident which confirmed 


the director’s belief that 


OME QUICK! Stevie, in cabin 3, 
C can’t breathe! 

As the camp director, when you 
hear a call like that, even if you have 
just started soaping in the shower, you 
don’t pause for the luxury of rinsing. 
You grab shorts, jump into mocassins, 
and away you go. 

Fortunately it is just before supper 
and the path is clear of campers. 
Everyone is back at the cabins wash- 
ing or resting prior to the call to mess. 
As you tear past the office, you yell to 
the amazed secretary to clear the 
phones. A group leader comes run- 
ning over, and before he (or you, for 
that matter, knows what it is all about, 
he is sent to get your car. 


Cabin 3 comes into sight and you 
notice that the kids are sitting to one 
side with a counselor, just about as 
usual. There is no excitement out- 
side, so you feel a little relieved. May- 
be it isn’t as bad as it sounded. So you 
slow down—no use getting the kids 
excited by dashing up wildly. 

A few more steps, then into the 
cabin. One look and_ your heart 
bounces into your throat. The kneel- 
ing nurse is withdrawing a hypoder- 
mic from a little nine-year-old who 
is half reclining’ against a. counselor. 
The boy’s face is grayish blue and con- 
torted. His eyes are closed and he is 
perspiring profusely. You watch his 
chest. He is not breathing! (Neither 
are you, but you are not aware of 
it.) A wheezing, whistling sound 
comes from the child, and ‘his chest 
lifts slowly as though against great 
pressure. 

“Attaboy, Steve, you’re doing fine,” 
encourages the counselor. 

The sounds stop. The nurse says, 
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PREPARATION 
pays off in 


KMERGENCIES 


By Witii1amM BraveRMAN 


“Now.” The counselor puts his hand 
just below the boy’s chest and presses 
gently. Again that weird, whistling, 
wheezing noise as the child exhales. A 
long, terribly long, wait and then the 
hghting inhalation. You are seeing 
your first asthma attack. 


The group leader comes in and re- 
ports that the doctor is coming over 
from the girls camp; that the child’s 
family physician is being called on the 
phone; that the respirator is being re- 
layed over from the pool by our coun- 
selors. Anything else? 


Yes. Blow the bugle and get the 
kids in the dining room. Then call 
Steve’s parents and tell them to meet 
us at the hospital. 

In comes the doctor, and then the 
swimming director with the respira- 
tor. The boy is still blue and strug- 
gling to breathe. You think each 
breath is the last. Stevie, you implore, 
Fight, kid, fight! Don’t quit now. Save 
him, Doc! 

Terse commands! Another injection! 
A suppository! The ‘hiss of oxygen! 
The tense, strained faces of the watch- 
ers concentrating on the suffering vic- 
tim, breathing in unison with the tor- 
tured boy, makes a scene you will 
never forget. 

Slowly the blue fades from the 
boy’s skin, and the respiration sounds 
seem less shrill than before. As Stevie’s 
facial muscles relax, so do his watch- 
ers. The doctor looks up at you and 
nods. “Get dressed, we're going to 
the hospital. Phone them to prepare 
an oxygen tent. We will take the res- 
pirator with us.” 

At the hospital, Stevie talks to his 
Dad through the oxygen tent. The 


doctors and the parents agree that 


Stevie is O. K. now, but it will be 
better to have him spend the night in 
the tent. 

On the drive back to camp, you 
think to yourself about the incident. 
As you ponder, you realize how the 
little routine details set up as part of 
the camp’s organization have prevent- 
ed a major catastrophe. Through the 
special instructions requested from 
campers’ parents, it was learned that 
Steve was subject to asthma attacks. 
The counselors, the medical staff, and 
and group leader had been alerted. A 
close watch was kept over the boy, and 
the what-to-do instructions were re- 
viewed often during leader-counselor 
conferences. 

The summer before Steve had been 
in our camp, and had not had any 
attacks, but the instructions were re- 


peated again. As a result, the infir-, 


mary had the necessary drugs and 
hypodermics ready; our Stephenson 
respirator was available with its oxy- 
gen tank full. The appropriate per- 
sonnel knew how to put it into opera- 
tion instantly. 


The office knew where to contact 
Stevie’s parents and family doctor. 
The hospital knew our camp physician 
and cooperated willingly. When some 
of the camp staff members were oc- 
cupied with this emergency, the others 
filled in and the camp program con- 
tinued without a perceptible break. 

Everything went so smoothly that 
most of the camp did not know any- 
thing had happened. Thank goodness, 
you had prepared tor emergencies, and 
did not trust to luck to carry you 
through crises. 

You know, you feel pretty good 
after all. 
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PARKO ALGAECIDE 


(AQUATIC WEED KILLER) 








THE EFFECTIVE SCIENTIFIC METHOD TO CLEAR 


LAKES - POOLS - PONDS - STREAMS 


OF WATER WEEDS, ALGAE, WATER SCUM and INSECT LARVAE 








57 South 6th Avenue | 
MOUNT VERNON, N. Y. : 
MOunt Vernon 8-8312, 8-5494 : 
| 

| 

| 

| 

| 


MAIL COUPON TODAY 


Also available at ACTIVE BUYING CORP. 
276 West 43rd Street. New York 18, N.Y. 
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PARKE-HILL CHEMICAL CORPORATION 


Parke-Hill Chemical Corp. 


57 S. 6th Ave., Mount Vernon, N. Y. 

Att. Technical Division 

Please send me complete information on PARKO 
ALGAECIDE and what your Technical Service 
can do for my camp. 





Name. CT EASE OT TN TEER EE Ler eT 
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PGOGR  kcccccieces sais 
City .... : State .... 
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] All day or overnight hikes, using bicycles as transportation, enable campers 
to travel farther afield and enjoy new hiking and camping thrills, while at 
the same time not tying up camp auto equipment. 


2 Safe riding habits, easier to learn in camp than on crowded city streets, pay 

high dividends to both campers and parents. Many helpful materials are 
available, including bulletin-board posters, printed safety rules, safe-riding em- 
blems, motion pictures, etc. 





How to operate a 





ALERT CAMPS are always on the 
lookout for new program activities 
which will interest campers, make 
camping even more fun, and at the 
same time develop desirable skills and 
attitudes. Especially welcome are acti- 
vities which provide direct carry-over 
into the campers home life during 
non-camp months. Bicycle riding, in 
the opinion of numerous camp direc- 
tors who have tried a bike program in 
their camps, is an activity which com- 
bines many of these advantages. 

New attitudes of cooperation, added 
understanding of the necessity of car- 
ing for property, new willingness to 
assume responsibility for work involv- 
ed in maintaining equipment, are 
among traits which may be developed 
through a cycling program. In addi- 
tion, parents can be expected to appre- 
ciate camp training in proper riding 
techniques, inculcation in campers’ 





3 Careful instruction in proper rid- 

ing technique and in bicycle care 
and repair, given on-the-spot by expert 
counselors, enables campers to learn to 
care for their own ‘wheels. 
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minds of respect for the rules of safe 
bicycling, and know-how which would 
enable campers to make their own 
minor bicycle repairs. 

Getting the bicycles to camp has been 
handled in a number of different ways. 
Some camps buy a reasonable supply 
of bikes, schedule their use so all camp- 
ers have opportunity to ride. Others 
suggest campers bring their own, check 
first on transportation facilities to make 
sure shipment poses no problem. Still 
others have arranged with commercial 
cycle shops to rent a supply. 

The accompanying photo sequences, 
made by the Bicycle Information Bu- 
reau at Camp Sequoia, Rock Hill, 
N. Y., and Camp Windham, S. Wind- 
ham, Conn., provides basic intorma- 
tion on setting up a camp bicycle pro- 
gram. CAMPING MaGazineE wiil be glad 
to secure added information tor camps 
which wish it. 


4 Girls like camp bicycle programs, 
too, and find pleasure in the new 

horizons they open for further ex- 

ploration of the camp locale. 








aaa 





5) Riding in an absolutely straight 

line, an important safety habit for 
all young cyclists to learn, calls for 
persistence and patience on the part of 
both camper and counselor. 


6 Learners among the younger camp- 

ers get an “assist” in developing 
balance by using trainer bikes of appro- 
priate size equipped with outrigger 
wheels. 





7 Bicycles can be integrated into camp special-event programs of many sorts. 

Camper above has devised a covered-wagon decoration for his bicycle in 
keeping with Wild West theme adopted by his cabin. Imaginative counselors 
and campers can develop numerous ways in which bicycles can be used to make 





camp more fun and more beneficral. 
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Have we Forgotten 





By JosepHINE W. HvusBeELi 


UMMER CAMP is certainly a 24- 

hour-a-day matter for campers and 
counselors alike, but this should not 
necessarily imply that every minute of 
every hour must be filled with activity. 
If the reader has been a camp coun- 
selor, he will undoubtedly know what 
is meant here. It seems unfortunate 
that the watchword of many camps is 
activity, activity and more activity— 
or keep them busy at any cost. 

It has been the writer’s pleasure for 
several years to have been a member 
of a camp staff serving from 50 to 60 
children. Like most camps, it empha- 
sizes enjoyable outdoor group living 
and the acquisition of athletic and 
other skills ideally learned in a camp 
situation. But these qualities of good 
campership are not gained at the ex- 
pense of near exhaustion to counselors 
and excessive fatigue to campers. 

A typical day begins early—6:45 
a.m.—but not hurriedly. There are 45 
minutes before breakfast, and ample 
time after breakfast for dishwashing 
and cabin clean-up before the nine 
o'clock morning assembly. After as- 
sembly campers take part in camp 
activities which meet for two one-hour 
sessions in the morning. 

Campers also participate in two 
activities in the afternoon, one of 
which is swimming instruction, which 
meets every day except Sunday. Other 
activities meet only twice during the 
week and each camper’s schedule is 
so arranged that she has at least two 
free activity periods a week. 

While campers are expected to par- 
ticipate in the activities of their choice, 
there is ample flexibility in the pro- 
gram to include special outings and 
hikes for small groups, or all-day or 
afternoon camp-wide trips. 

The space through the middle of 
the day from 11:30 to 3:00 is occupied 
with mail-call, dinner and rest hour. 
Let it be noted here that rest hour is 
explicitly that and not a time for read- 
ing, letter-writing or the doing of 
personal odd jobs. Often new campers 
must be “sold” upon this idea of com- 
plete rest, but almost without exception 
all are in complete accord with it by 
the end of the second week. 
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Again there is adequate time, with- 
out rushing, for cleaning up after 
swimming, for supper at six. Time 
immediately after supper is devoted to 
free activity, with several counselors 
participating or observing in order un- 
obtrusively to work in a supervisory 
capacity. Occasionally in the early eve- 
ning there are team meetings. Through 
these team projects and plans campers 
unconsciously develop a high degree 
of camp spirit and morale. Evening 
program is generally short and on 
some occasions, if free play or team 
meetings run late, there is simply a 
good-night circle to bring the camp to- 
gether before bed time at 8:30. 

Sunday's program, following devo- 
tionals, is one of rest and _ letter-writ- 
ing. There are not regularly scheduled 
activities except the ever popular “free 
swim” in the afternoon. The rising 
bell is a half hour later, and the rest 
hour is a half hour longer. 

Rainy days present no special prob- 
lem. Crafts and other indoor activities 
are plied with more ardor on those 
days, but no attempt is made to see 
that every camper is busily engaged 
every minute. 

This leisurely camp living does not 
provoke homesickness, unrest or bore- 
dom among campers. Group morale is 
high, and there are no disciplinary 


The Art of Leisurely Camping 


problems arising from occasional so- 
called idleness. As Alice Drought in 
her book, “A Camping Manual” wrote, 
“Time for sitting on a tree stump or 
the bank of a stream, and just loaf- 
ing, need not be considered in the light 
of time wasted.” 

Leisure at camp is not to be con- 
strued as laziness on the part of direc- 
tors or staff. To be sure, one seldom 
sees anyone frantically rushing about 
to get this or that ready for a program 
or a dead line. But this does not mean 
that there is not deep and thoughtful 
planning of program. A youngster is 
carefully guided into activities that 
most nearly match her ability and in- 
clinations. And at no time is a child 
pushed beyond her normal, healthy en- 
durance, to pass a test or prepare for 
a pageant, tournament or some other 
big event. 

The best recommendation for this 
kind of programming lies in the fact 
that a large percentage of staff and 
campers return summer after summer. 

Society is geared to an extremely fast 
pace. Opportunity to slacken this pace 
without loss of social or individual 
standing should be welcomed. It has 
been demonstrated, at least in one 
camp, that this is entirely possible for 
both children and adults who parti- 
cipate in its program. 








nis HY POGHLORINATOR 


means safe, sterilized water for your camp , 


With an unchlorinated camp water supply yesterday's ‘safe’ 
water may become today’s typhoid carrier. Such gambling with 
the health of your guests is poor business when for only pennies 
per day you can have a safe, sterilized supply. 






Wallace & Tiernan Hypochlorinators — backed by 36 years of pioneering 
in chlorination and a nationwide service staff—ensure safe drinking water 
always,at a cost far less than the possible claims of a single illness due to 
polluted water. Here are some of their outstanding features: 





COMPACTNESS-- Wallace & Tiernan hypochlorinators take up only 1 square foot of floor 
space plus a small amount of extra room for a solution crock. 


EASY INSTALLATION-- Only two connections have to be made in the usual case 
to install these machines. 


SIMPLE OPERATION-- To operate, just set the feed and turn on the power. No fancy 
manipulation or extra skill required. 


Make sure your camp water supply : 
is safe by using chlorination — W A [ [ A ( t & T f 4 N A N 
approved by health authorities all 


over the country. Call your nearest 
Wallace & Tiernan Representative 
now — he'll be glad to help you and 
show you what chlorination can do. 


we NUTRITIOUS = 
we: DELICIOUS 


COOKING WITH MAGGIS GRANULATED BOUILLON 
is such an easy, economical way to spark the flavor of 
everyday dishes. All you do is dissolve it in hot 


water or add it directly to the cooking water. Rich 


COMPANY, INC. 
ne Oe a ey nO Og a OO Oe Oe es ae Oe a 
NEWARK 1, NEW JERSEY * REPRESENTED IN PRINCIPAL _CITIES S-55 











in beefy goodness, Maggi’s Granulated Bouillon 
brings out the full, natural flavor of meats, soups, sauces 
and gravies. Use it whenever recipes call for beef stock. 


Serve it frequently as an instant-quick broth, too. 


PA | cyeed BOUILLON CUBES 


BOVILLON-CUBEY ANOTHER MAGGI FLAVOR FAVORITE... 


MAGGIS SEASONING 


The Nestlé Company, Inc. 


Colorado Springs, Colorado 


Se nee 
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FEATURE of the 1952 National 

Convention to be held April 16- 
19, at the Conrad Hilton (Stevens) 
Hotel in Chicago will be “Live” Ex- 
hibits and Demonstrations. Chicago 
claims to be a pioneer in this novel 
type of educational promotion, which 
captivates conventioneers. “Live’” Dem- 
onstrations replace the older, more 
static educational efforts, and have unt- 
versal appeal to counselor and director 
alike. 

Florence Kiefer, of the Chicago Park 
District and chairman otf the Educa- 
tional Demonstrations, says, “There is 
nothing more satisfying or of greater 
value than personal participation. We 
have developed a technique in Chicago 
which has great teaching and learning 
possibilities. We believe that in less 
than half the time normally consumed 
in accepted observation methods, the 
technique which we will employ at 
the ACA convention will double the 
results desired and leave each delegate 
not only with a high degree of satistac- 
tion but a mass ot new materials tor 
which alone the trip to Chicago will 
be worth while.” 
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Convention Feature Announced 


The Art Institute of Chicago will 
present creative arts and handicraft on 
a plan which will permit over 100 
conventioneers to participate at a sit- 
ting. Each delegate will have materials 
with which to work and individual in- 





Joseph N. Clemens 


struction from a corps of advanced 
students and faculty of the Institute. 
The Chicago Park District will offer 
a contrasting type of camp craft pro- 
gram on a similar work and _ learn 





basis. The Chicago Public Library, the 
Illinois Audubon Society, the Ameri- 
can Meat Institute and the Garden 
Clubs are expected to present equally 
interesting programs. 

Miss Kiefer continues, “The imag- 
ination readily encompasses the po’- 
sibilities presented in Wild Life, Out- 
door Cooking, Conservation, Nature 
Games, and Dances. This is down-to- 
earth sharing of camping experiences, 
out of which the newest and best will 
be offered to the delegates throughout 
the April Convention.” 

Joseph N. 
vention Chairman, discloses that the 
subject matter tor “Live” demonstra- 
tions has been the result of polling 
the ACA membership. Topics for this 
convention, he says, have come from 
the Field and it is the opinion of the 
Convention Committee that the em- 


Clemens, General Con- 


phasis will be on participation and 
demonstration. There will be ample 
variation, with outstanding authorities 
commanding the general sessions, bui 
in the main the contributions will 
come from the leaders in the field of 
camping. 
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As the man-eating tiger bounded 
into the clearing... 


And there’s no reason why boys like Tommy 
can’t have riflery at camp. Supervised target 
shooting is one of the safest outdoor sports. And 
it’sonesportin which every boy, regardless of phys- 
ical size, can compete—-win too, if he works at it! 


OMMY drew a quick breath... held it... and 
5p promestine the trigger. His rifle spoke once— 
and as the tawny killer dropped, 'Tommy’s face 
crinkled in a victorious grin. 


Then tiger, jungle and India melted away be- 
fore the knowing voice of the camp instructor: 
‘“Nice shooting, ‘l’ommy—now let’s see what 
Michael can do to that bull’s-eye.’’ But as the erst- 
while hunter strode away, his face still glowed 
with a look of triumph. 


Many men who lead boys have seen that look. 
What a world of adventure you create when you 
add a rifle to a boy and his imagination! It’s the 
high point of many a boy’s camp life. 





seuss coe — Remington Model 521T 
a 22 caliber target rifle 
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Remington’ *Matchmaster’”’ 
Model 513T 
22 caliber target rifle 


You can start a modest rifle program for little 
money. All that’s needed is a safe backstop, paper 
targets, 22 ammunition and a few Remington 
Model 513T and 521T rifles. 


Remington has helped camp directors start 
many successful rifle programs. Free literature 
and plans are yours for the writing. Address a 
card to: Rifle Promotion Section, Dept. C, Rem- 
ington Arms Company, Inc., Bridgeport 2, Conn. 












Remington 


“Matchmaster” is Reg. U.S. Pat. Off. by 
Remington Arms Company, Inc., Bridgeport 2, Conn. 





A sampling of Distances and Transportation Costs 
between Chicago, the scene of the 1952 National 
Convention, American Camping Association, and 


various Points . 
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. North, East, South and West. >, 
Yas 


—> 































































































Greyhound Bus Railroad Coach Airlines Aircoach 
Road Mileage Round Trip Fare Round Trip Round Trip Round Trip 
PRINCIPAL CITIES to Chicago (Tax Included) (Tax Included) (Tax Included) 

ALBANY, N.Y. 812 34.39 54.34 96.37 
ATLANTA, Ga. 715 29.84 41.40 87.63 64.52 
BALTIMORE, Md. 688 32.43 50.66 80.50 
BILLINGS, Mont. 1265 51.18 64.80 152.72 
BOSTON, Mass. 998 42.95 70.07 115.46 
BUFFALO, N. Y. 538 22.71 32.32 63.37 
DALLAS, Tex. 97] 35.31 49.39 120.87 
DENVER, Colo. 1028 42.03 53.59 124.78 
DETROIT, Mich. 269 12.42 21.45 33.35 23.76 
EL PASO, Texas 1483 52.61 72.62 172.73 
JACKSONVILLE, Fla. 1040 42.38 60.84 125.24 93.15 
KANSAS CITY, Mo. 505 17.02 23.8] 54.97 
LOS ANGELES, Calif. 2128 $1.48 103.67 248.63 184.00 
MEMPHIS, Tenn. 547 19.67 28.75 71.03 
MIAMI, Fla. 1389 54.86 81.71 173.08 127.317 
MPLS-ST. PAUL 418 15.12 21.10 48.65 
NEW ORLEANS, La. 957 30.99 48.65 119.72 114.43 
NEW YORK, N._Y. 832 37.20 60.09 96.37 84.64 
OMAHA, Nebr. 482 20.82 25.82 58.31 
PORTLAND, Ore. 2218 76.30 94.30 248.63 209.53 
ST. LOUIS, Mo. 295 10.29 15.4] 34.04 
SALT LAKE CITY, Utah 1454 59.34 77.28 183.89 
SAN ANTONIO, Texas 1246 45.54 63.3] 152.95 
SAN FRANCISCO, Calif. 2212 81.48 103.67 248.63 184.00 
SANTE FE, N. M. 1324 48.24 68.25 153.80 
SEATTLE, Wash. 2121 76.30 94.30) 248.63 203.21 
WASHINGTON, D.C. 693 32.95 50.66 80.50 62.80 
MONTREAL, Canada 853 4().88 61.0] 109.42 
QUEBEC, Canada 1038 50.20 72.68 130.01 
TORONTO, Canada 509 24.55 37.03 61.07 
WINDSOR, Canada 270 12.42 21.74 33.35 23.76 








24 | Camping Magazine, February, 1952 





oF Gmeert shear @ 


saeiage 


ac PPat svar aiatatteas 


Setivmattiiia 


aecr@eii 














PANCAKE POPULARITY INSURANCE 


Pancakes are a big item on the camp menu. And—provided they are 
thoroughly good pancakes—they can add a great deal to the camp's 
reputation for setting a good table. 


When you use Pillsbury’s De Luxe Griddle Mix, you get 
top-quality pancakes in the easiest possible way. No need 
to enrich the batter by adding ingredients—for the 
mix itself contains extra-generous quantities of eggs and 
shortening. 


Compare these light, tender, rich-flavored pancakes with 
any others. You'll see why this extra-quality mix has 
won such high favor in camps that are particular 
about the foods they serve. 


: ottccce 
, : ee° 
Ask your jobber...or write us oe 
° 7 
about a trial order under our ee 
Ds @ Pillsbury's 
money-back guarantee. Oo Dotted Circle 


e Symbol of 
a «++ YM00 
@@ —Reliability 


PILLSBURY MILLS, Inc. “oe 


General Offices: Minneapolis 2, Minn. * 
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Basic Cratt Principles 


© AROUSE and satisty the crea- 
oe desires of campers is one of 
the real thrills which comes to a camp 
leader. The camp crafts program pro- 
vides a splendid medium for meeting 
such a challenge. Through participa- 
tion in crafts campers may have the 
privilege of choice—choice of material 
for the project to be made, of the de- 
sign or shape of the project, of the 
decoration, and of the final finish. 
Each choice may represent a new ex- 
perience for some campers. Each step 
toward the finished article may be a 
real pleasure and may provide campers 
with lasting and satisfying attainments. 
In the administration of a camp 
crafts program many factors need con- 
sideration. The principles set forth 
this article are based on a survey of 
128 camps, located in 17 Eastern states. 
Of the total, 65 were agency camps and 
63 private camps. Individual items are 
likely to be of varying degrees of im- 
portance as between one camp and 
another, but those appearing nearest 





WRITE 


BROTHERHOOD MUTUAL LIFE 


230 E. BERRY STREET 
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the top of the list are the principles on 
which the camps surveyed were most 
nearly in unanimous agreement. 


Principles Rated Essential 


1. Safety procedures should be stres- 
sed for each craft project. 

2. The head crafts counselor should 
be specially trained in crafts. 

3. Senior campers (ages 14 and up) 
should be permitted to select their own 
projects. 

Principles Rated Desirable 


4. Intermediate campers (ages 10 
through 13) should be permitted to 
select their own projects. 

5. Native crafts materiais should be 
used in the crafts program. 

6. Cratt facilities should be avail- 
able to campers during “free periods.’ 

7. Cratts periods should be scheduled 
by camper age groups. 

8. The head crafts counselor should 
be of the same sex as that of the 
campers. 

9. Junior campers (ages 6 through 


By EucEene E. GarsBer 


9) should be permitted to select their 
own projects. 

10. Crafts materials for the entire 
season should be purchased before 
camp opens. 

11. Power tools should be provided 
for use of senior campers. 

Principles Rated Useful 

12. Campers should be permitted to 
attend crafts only with their own age 
group. 

13. Power tools should be provided 
for use of crafts counselors. 

14. Awards should be given for sat- 
isfactory work in crafts. 

15. Use of commercial craft kits 
has a place in camp. 

16. Camps should provide a reason- 
able amount of craft materials to 
campers at no direct cost. 

17. Power tools should be provided 
for use of intermediate campers. 


Principles Rated Unnecessary 


18. Power tools should be provided 
for use of junior campers. 





PROTECT your CAMPER 


LET US PAY THE MEDICAL 
BILLS FOR Yod? CAMPERS 


A streamlined service designed for 
your camp from wide experience. 


Prompt, courteOUS attention given all 


arrangements and claims. 





mel 







LATEST DETAILS 


INSURANCE 


FORT WAYNE 2Z, 


COMPANY 


INDIANA 
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SHIRTS 
SWEAT SHIRTS 
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WRITE NOW 
for full information, prices, and 


free sample emblem. 
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MANUFACTURING COMPANY 
CINCINNATI 14, OHIO 
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“Treat night always means something choco- FAVORITE 


2 © |! | late at Camp Thunderbird” 
= —says Director Gene Altman of St. Louis, Missouri. CAMP RECIPES 














Real double chocolate flavor makes 
this Hot Fudge Pudding twice as good! 





Sh ea 





8 A BETTY CROCKER RECIPE | 





Quick Hot Fudge Pudding 





Grease generously and 

Ce Is 5 viene vevsvscsns two oblong pans, 13x9¥2x2-in. 
. I eT eee TT TTT TT 2 pkg. Betty Crocker Devils Food 

o- |. Cake Mix, as directed on pkg. 
es ©. When mixing 2 pkg. at a time, be sure to use 1/2 times the mixing 

time given on the pkg. and to double the amount of water and eggs. 





Nac senecnseccees 2 cups chopped nuts 
oe ae 4 | Pour batter into pans. 
a hk . | |? Mix together...............0.. 4 cups brown sugar (packed in 


Sprinkle over batter in pans. cup) | cup cocoa 


Pour over contents of each pan. .32 cups hot water (7 cups in all) 
Bake about 50 minutes in moderate oven (350°). Serve warm. 


eee Fe OO EA NOTE: During baking, cake mixture rises to top, chocolate 
, * ao _— RRS ae sauce settles to bottom. To serve: cut and invert on 
tin “ ey Az individual plates, spoon sauce over. 


Serves 25. For best results, do not double the recipe, but 
repeat directions for additional servings. 








With Betty Crocker’s Devils Food Cake Mix, you have the 
makings of many a rich and handsome camp dessert. 
Makesa bigger cake than most mixes. And this is important, 
too... you use your own fresh eggs for a higher, more 
uniformly delicious cake. If your food wholesaler can’t 
supply you, write Camping, General Mills, Minneapolis 


FREE CASE OF CEREALS! 2, Minnesota. 


Send us the recipe for the favorite dish at your 
camp. For each recipe accepted, we'll send VALUABLE COUPONS FOR QUEEN BESS PATTERN SILVERWARE COME WITH 


your camp a generous assortment of General 
Mills cereals—Wheaties, Kix, Cheerios—in ALL GENERAL MILLS FOOD PRODUCTS. 


practical individual servings. Address your 
letters to: CAMPING, General Mills, Inc., 
Minneapolis 2, Minn. 

















Cheerios 
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S$&R SEAT ENDS 


THE ANSWER 







7 Wi TO YOUR 
SEATING 





PROBLEMS! 
THEY’RE REALLY ty 
COMFORTABLE! HOOK BOLTS / 


hold 10 in 


Many camps and schools are using S&R  °SYtonandle 


Seat Ends today, because they cut stor- ge 
age problems to a minimum and are so 7 
economical to use. You simply insert your 
own (or borrowed) boards for seat, back 
ranges—three curtains of burlap placed and foot rest, tighten the bolts, and you 
one behind the other eight inches have a bench! Between seasons, store 
apart. the Seat Ends and stack, sell or return 
the lumber. Sturdy, attractive—just the 
thing to stand the rough use associated 


with camp or campus activities. Write for 
illustrated folder CMP-4. 


SHERMAN & REILLY, INC. 
First and Broad Streets 
CHATTANOOGA 6, TENNESSEE 


Easily Made Archery Target 








The problem of fitting an archery 
program into a small clearing in the 
woods was solved at Loon Pond Day 
Camp, Lakeville Mass., by construction 
of the type of backstop used for indoor 


As shown in the accompanying 
photograph, on a frame 12 feet high 
and 16 feet wide were hung curtains 
pieced together from used potato bags. 
The target bale was suspended from 
the cross-bar, and was the only part 
which needed covering for protection 
against the weather. 


—Wailliam F. Read 














Camp on our doorstep 


Camp Directors from New Jersey to Nova Scotia pitch their tents on our camp site. 
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Because we're fully equipped. 
Your campers choose from the 
world’s most complete assort- 
ments of quality camp equipment 
at thrifty prices that are a bless- 
ing to any Mother’s budget. 


Because we make sure your 
camper knows what to wear. 
We'll print complete lists of your 
camp’s official requirements for 
distribution to campers (this list 
is available to you free of charge). 


Because we've been “camping” 
for over 30 years. We know how 
to give the camper’s mother the 
benefits of easy-shopping, expert 
service and competent advice on 
her child’s outfitting problem. 


Write or phone Bill Adams, Camp Director. Macy’s, Herald Square, 
New York 1, New York. LAckawanna 4-6000, extension -2470. 


MACY’S New York,N.y. L. BAMBERGER & CO. Newark, N. J. 
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NO MATTER HOW YOU LOOK AT IT... 


962 FIFTH AVE., N.Y.C. 
outfitters to the finest camps and schools 





There’s only ONE way to outfit a camp or school 
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How to Make the Most of your 
CAMP NEWSPAPER 


By Maryoriz M. Dow 


RE YOU MAKING the most of 
your camp paper? There 
many benefits to be derived from pub- 
lishing a paper, whether issued daily, 


are 


weekly, or monthly. 

Perhaps the most important advan- 
tage is the spirit of healthy competi- 
tion aroused by the hope of seeing 
one’s name in print, in praise of some 
accomplishment; an award given for 
achievement in some sport; a_ short 
article about the camper’s participa- 
tion in intermal program; or a 
story written by the camper himself. 

A successful camp publication shouid 


an 


include tantalizing announcements of 
coming events, followed by write-ups 





Camp 


praising the efforts of those who took 
part, intriguing articles on unusual 
happenings in the various departments, 
and stories and poems by the campers 
themselves. 

To stimulate campers’ creative abil- 
ity, contests may be run, offering 
prizes for the best article on “What | 
Like Most About Camp,” “My Most 
Exciting Day In Camp,” or “What 
Camp Means To Me.” 

A “Welcome Issue” passed out the 
first day of camp will do much to 
make campers feel at home. Include 
in this issue an entertaining summary 


of all the good times in store, a brief 
introduction to the various staff mem- 
bers, and an enthusiastic invitation to 
campers to take advantage of all the 
opportunities available. 

A competent counselor should be in 
charge of the paper, one whose judg- 
ment will keep it in good taste and 
whose ability to work with children 
will let them do most of the writing 
themselves. They are sure to be more 
interested when they have personally 
participated. 

Select reporters from various sections 
of camp and create competition among 
them by seeing who can bring in the 
most news. For those who don’t like 
the writing side, there is plenty of 
mechanical work to be done in issuing 


Campers 


enjoy participation 


in creating their own 


camp newspaper 


the paper. Let them help with the 
mimeographing, assembling, and dis- 
tributing. 

If you would keep your paper alive 
with what is going on at camp, see 
that as many campers as possible get 
mentioned in its columns. Present an 
abundance of entertaining material, 
and you will find your campers taking 
an interest in it not only while at 
camp, but long after camp days are 
over. They will then look back through 
its pages and nostalgically recall the 
wonderful, carefree days spent at the 
camp of their choice. 
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New SOUP RECIPES 


Paul Parker Photo 


Simplify Camp Cooking 


By Heven ALBERT 

ANY CAMPERS still get a kick 
M out of singing the old song 
which proclaims Wednesday, So-o-up, ” 
but actually it is pretty much out- 
of-date, since tew if any camps re- 
strict their soup serving to Wednes- 
days, and most serve soup much more 
frequently. And recipes for combin- 
ing soups with other ingredients to 
make nourishing and tempting main- 
course dishes, are likely to result in 
even greater use of soups in the days 
ahead. 

Soup makes a flavorful introduction 
to a full-course meal, of course, but 
it’s equally popular teamed with a 
sandwich or lunch. The 
heartier varieties — beef stock with 
vegetables, vegetable soup with beet 
stock, bean, split pea and cream of 
tomato are top-favorites with hungry 


salad _ tor 


youngsters. 

The ease of preparation of canned 
soups is a tremendous boon to many 
camp dietitians, too. No elaborate 
range is necessary for serving piping 
hot, perfectly blended dishes. Canned 
foods stay fresh and tempting without 
refrigeration — a requisite in many 
camp kitchens. 

Soups can be used in many ways to 
simplify the camp cook’s job, and make 
possible added use of left-overs. The 
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canned varieties can be used as a chief 
ingredient in sauces, casseroles, salad 
dressings, meat pies and the like. Beau- 
titully blended and expertly spiced, 
they eliminate the need tor fussing 
with tempermental creams and jug- 
gling a number of seasonings. Even 
young inexperienced help find it easy 
to cook with soup! 


Baked Beef Hash 


A luscious, satisfying main dish, tor 
example, is Baked Beef Hash, made 
by combining ground beef and _pota- 
toes with condensed beef soup with 
vegetables or, if you prefer, with 
vegetable soup with beef stock, sea- 
soning the mixture with onion and 
green pepper, and baking it in a mod- 
erately hot oven for 30 minutes. Here’s 
the recipe: 


> cups (9 oz.) Onion, chopped 
> cups (6 oz.) Green pepper, chopped 
4 cup (6 oz.) Shortening or salad oil 
6% qts (9 lb.) Beef cooked, coarsely ground 
Sl-oz. tins Condensed beef soup with 
vegetables, or vegetable soup with beef 
stock, undiluted 
4% gts. Potatoes, cooked, coarsely chopped 
7% pounds e.p. 
1. Heat oven to 400° F. (moderately hot.) 
2. Saute’ onion and green pepper in shorten- 
ing in skillet until tender. Remove from 
heat. 
3. Add beef, soup and potatoes; mix well. 
4. Turn into 2 baking pans (12” x 18” 
x 2”) and bake in 400° F. (moderately 
hot) oven 30 minutes. Makes 48 serv- 
ings (1 cup each.) 








All Campers 
Want 


Siylecraft 

T-SHIRTS 

am 1 SWEAT SHIRTS 
JACKETS 


Brightly flock 
embossed in any 
color with camp 
name and em- 
blem. 
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For Catalogue and Prices Write to 


STYLECRAFT MFG. CO. 


717 Sycamore St., Cincinnati 2, Ohio 

















AVENARIUS 
CARBOLINEUM 





WOOD STAIN — 
Beautiful rustic 
brown. 


WOOD PRESERVER 
—Adds years to life 
= exposed to 
rot. 


TERMITE STOPPER 
Repels insects. 





Apply anywhere—brush, spray or quick dip 
—nho pressure needed. Over four times 
richer than creosote in wood preserving oils. 


CARBOLINEUM WOOD PRESERVING CO., 
Dept. C, MILWAUKEE 3, WIS. 

















USE 





KS 
FF 


INSECT REPELLENT BOMB 


Prevent irritation and illness caused by 

Ticks, Chiggers. Used by Foresters, 

Lumbermen, Campers, Fishermen, etc. 
Wholesale Price to Camping Trade 


12 oz Bomb $13.32 Doz., plus postage. 
Retail $1.85 each 


Order Direct 
WHITMIRE LABS., 322 S. Vandeventer, 
St. Louis, Mo. 

















ARTVUE PICTURE POST CARDS 


“Tell a vivid picture story. of your Camp” 


ARTVUE FOLDERS 


“The big Camp Catalogue in handy 
packet form” 


REPRODUCED FROM YOUR 
OWN PHOTOS 


eA hd te do) en ol ok 1-0 oo of -7 


ARTVUE POST CARD CO. 


225 Fifth Avenue, New York 10. N. Y. 











“CAMP STANDARD 
FOR OVER 25 YEARS 





T-SHIRTS ©¢© SWEAT SHIRTS 
JACKETS © JACQUARDS 
SHORTS ¢ CAPS ¢ HATS 
EMBLEMS ¢ BANNERS 
PENNANTS 


With Champacroaft (raised 
velour) or Aridye 

(smooth dye finish) 
designs 


ee 


WRITE FOR 


CATALOG! 
BUY DIRECT! 


MANUFACTURERS 


from yarn to 
finished product 


‘ KNITWEAR CO., INC. 
ROCHESTER 4, N. Y. 










Onion Frankfurter Casserole 


A stout, sustaining Onion Frankfur- 
ter Casserole can be made with con- 
densed bean soup as the binder: 


48 medium-sized (9 Ib. a.p.) Onions 

48 Frankfurters, thinly sliced ( 4 lb.) 

2 51-oz. cans Condensed bean soup 

1 qt. Water 

', tspn. Pepper 

1 cup Tomato Ketchup 

1. Peel onions and cook in boiling water un- 
til tender. Remove from water and cut 
in half. Arrange in 2 baking pans (12” 
ae: Se 

2. Divide sliced frankfurters between 2 bak- 
ing pans. 

3. Mix together bean soup, water, pepper 
and ketchup. Pour over onions and 
frankfurters in baking pans. 

4. Bake in 375° F. (moderately hot) oven 
for approximately 40 minutes or until 
mixture bubbles and is lightly browned 
on top. Makes 48 servings. 


Vegetable Macedoine 


Vegetables—first-day or left-overs— 
can be glamourized with condensed 
chicken soup with rice, as follows: 


1% qts. (1% Ib.) Celery, chopped 

1 cup plus 2 tbsns. (6 oz.) Green pepper, 
chopped 

1% cups (6 oz.) Onions, sliced 

1 5l-oz. tin Condensed chicken soup with 
rice, undiluted 

8 cups (3 No. 2 cans) Canned Diced Car- 
rots 

6 cups (3 No. 2 cans) Canned Peas 

8 cups (3 No. 2 cans) Canned Cut Green 

Beans 

cups (1 No. 2 can) Canned Lima Beans 

4 tspns. Salt 

4 tspn. Pepper 

1. Cook celery, green pepper and onions in 
soup until tender. 

2. Drain liquid from carrots, peas, beans and 
lima beans. 

3. Combine all ingredients and heat. Makes 
50 servings (4 cup each.) 

4. Save liquid and add to soup stocks or 
sauces for flavor. 


Ww 


Spring Casserole 
Condensed cream of chicken soup 


teams up with asparagus for a refresh 

ing dish called Spring Casserole. 

2 5l-oz. tins Condensed cream of chicken 
soup, undiluted 

3 tbspns. Prepared mustard 

40 Eggs, hard cooked, sliced 

2 No. 10 cans Asparagus 

|. Heat oven to 450° F. (hot.) 

2. Combine soup and mustard. In 2 baking 
pans 12” x 18” x 2”, arrange alternate 
layers of asparagus, eggs and soup. 

3. Bake in a 450° F. oven 20 to 25 minutes. 
Makes 48 servings. 10 pounds frozen 
asparagus may be substituted in this 
recipe. Bake an additional 30 minutes or 


until asparagus is tender. 

Try some of these canned food 
recipes in your camp this summer. 
Watch how they ease the cook’s job, 
how they keep refrigerator space avail- 
able for perishables that really need 
refrigeration. Watch, too, how your 
campers relish not only soup as such 
but also the main dishes described 
above made with soup added to other 


ingredients. 
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Dear Camp Director: 


You can relax and enjoy the summer if your camp lies 
snug under the magic blanket of one of our CAMPERS’ 
MEDICAL REIMBURSEMENT and TUITION REFUND 
INSURANCE POLICIES. 
PARENTS are protected from THE SIGN OF GOOD SERVICE 
hospital, doctor, surgeon, nurse 
and X-ray bills at no cost to you. 
YOU are protected against loss 
due to epidemic, fear of epidemic, 
contagious or infectious disease, 
and quarantine. Buy from the 
PIONEERS of campers’ coverage 


and forget your worries. 


RUTLAND, VT. 


CHARTERED 19090 


Members 
American Camping Association 








@® MEDICAL REIMBURSEMENT 
® POLIO PROTECTION 

@ EPIDEMIC 

® ACCIDENTAL DEATH 

© DISMEMBERMENT 


® TUITION REFUND 
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THEY'RE 


* NEW « 
WIN ERIN 


MINIATURE 
| BOWLING ALLEYS 


lierll bees your campers busy! Great exercise! 
Our 14 foot MORNING — AFTERNOON — EVENINGS 






Stability 
Speed 
Economy 










COMMANDER A Wholesome Game -—— 10 and 14 foot long. 
eT a ail oh PINS AUTOMATICALLY RESET. NO PINBOYS NEEDED. 
uggediy constructed yet light THEY ARE PRICED RIGHT. NOT A COIN OPERATED GAME. 
in weight, Lone Star Aluminum Built in one unit * Ready to operate * Easily Transportable 


Send for 16-mm. color movies (loaned free) showing how inviting they are 
in natural colors and how cleverly they operate. 


mney a” a — — WRITE US 1 6 M S 0 UJ NEEDS 
ar for dollar—feature for tea- FOR M \ D F L M 
TOO 


Boats are built to last a lifetime. 


ture—Lone Star's your best buy. YOUR 

Write for complete catalog and Thousands of Reels of Features, og 
, : Westerns, Cartoons, Sports, Serials = a 

quantity prices. : : es é 


e ROSHON e 


2200 RKO Bldg., Radio City 20, N. Y. 
State Theatre Bldg., Pittsburgh 22 
128 No. Court Square, Memphis 3 


rt 
LONE —) STAR 
‘ | 255 Pacific Bldg., San Francisco 3 


BOAT MFG. CO. 1005 Broadway, Kansas City 8, Mo. 


105 Forrest Ave., Atlanta 3 
P.O. Box D-698 Grand Prairie, Tex. 


_ Order KINGPIN Early 














woes Plan again lo ust ~ 
a TRIAL PACKETS 


— a as your ‘complete provisions" for every 


“OUT-DOOR EXPEDITION” 


ab % : <S ee Ak AAS 8 4 Quality foods in lightweight — waterproof 
aie } et sturdy — polyethylene — 4 portion packets. 
Convenient — easy to use... Over 20 
menu favorites for every meal! 


WRITE — TODAY — for your “1952 
























ri 
NEARLY TRAIL PACKET CIRCULAR” 
TWO containing full details and intro- 
MILLION ducing — Two new main dish 
TRAIL items! Originated and manu- 
PACKET factured exclusively by 
MEALS 

DURING 4 ut AD. SEIDEL & SON INC. 

1951 ' — OF oo CHICAGO 14, ILLINOIS 

7% » ee A : 102 Franklin Street, New York 13, N. Y. 


mem ee ee ee SS SS 


\— SEIDEL’S reliable “institutional size” Quality Foods always add satisfaction to your 
Camp Food Service — a COST CHART and price list are available on request. 
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ACA NEWS 








Cheley and Altman are Elected 
ACA Vice-President, Treasurer 


Jack A. Cheley, of Denver Colorado, 
and Gene H. Altman, of St. Louis, 
Mo., have been chosen to be national 
officers of ACA. These two were the 
successful candidates in balloting car- 
ried out last month among all ACA 








Jack A. Cheley 





Gene H. Altman 


members from coast to coast. Cheley 
will serve as a vice-president of the 
Association, while Altman will be na- 
tional treasurer. Both will be installed 
into office at the business meeting dur- 
ing the national ACA convention at 
Chicago, April 16-19. 

Cheley will replace Vice-president 
Herbert A. Sweet, of Indianapolis; Alt- 
man will succeed Treasurer T. R. 
Alexander, of Pittsburgh. The terms 
of each of these officers are now expir- 
ing. ACA executive officials, in an- 
nouncing the names of the successful 
candidates in a very close election, in- 
dicated their pleasure in welcoming 
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the two new officers, and at the same 
time paid high tribute to the untiring 
efforts of the retiring officers during 
their terms in office. 


Jack Cheley is a private camp man, 
being part owner and director of the 
Cheley Colorado Camps, which were 
founded more than 30 years ago by 
his father. Literally born and reared 
in camp, Jack holds a B.S. degree in 
Business Administration. He is a 
former vice-president of the Colorado 
Section of ACA. 


Gene Altman has had a wide variety 
of camping experience in both private 
and agency fields. At present he is co- 
owner and director of Camp Thunder- 
bird, in Minnesota. A sociology major 
in college, he has been active for many 
years in boys’ and other community 
work. He has held numerous offices in 
the St. Louis Section of ACA, and also 
served on the 1950 national convention 
committee. 


Other officers, whose terms do not 
expire at this itme, are: Elmer F. Ott, 
president; Mrs. Richard Beckhard, 
vice-president (agency camps); and 
Miss Catherine T. Hammett, secretary. 





If You Move... 
The Postofice Department 


does not forward copies of mag- 
azines which can not be deliver- 
ed because of the addresses. This 
results each month in some 
readers of Campinc MaGazINe 
missing one or more issues, since 
it is impossible for either ACA 
or the publishers to stock any 
large number of back issues. 


If you are planning to move, 
please send both old and new 
addresses at least one month be- 
fore you do so. ACA members 
should contact ACA, 343 S. Dear- 
born St., Chicago 4. Non-mem- 
ber subscribers should contact 
Campinc Macazinge, 705 Park 


Ave., Plainfield, N. J. 











ACA President 
Is Stricken 


Elmer Ott, national president of 
American Camping Association, was 
stricken with a heart attack late in 
December, 1951. It was necessary for 
him to be hospitalized for several 
weeks, and to give up completely for 


the time being his YMCA and ACA 





klmer F. Ott 


work. However, recent information 
from Mrs. Ott indicates that Elmer is 
recovering nicely and will be convalesc- 
ing at home for the next several weeks. 

Those who wish to write him can 
do so care of YMCA, 641 N. 4th St., 
Milwaukee 3, Wis. 


During Ott’s illness, Herbert Sweet, 
ACA vice-president, has been serving 
in his place. 


400 Camps Operated 


by Catholic Groups 


Approximately 400 camps through- 
out the country are operated by Cath- 
olic religious groups, according to an 
announcement from the National 
Catholic Camping Assn., which was 
formed recently. In an article in the 
January Campinc Macazinez, through 
a typographical error the number of 
camps operated was reported as only 


40. 
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GMS TANT 
NON-FAT DRY 


MILK SOLIDS 


YOUR BEST MILK BUY! 
For Drinking * Cooking °¢ Trips 


Rid yourself and your staff of milk problems 
now! Get Instant SANALAC’S many advan- 
tages plus delicious farm-fresh taste for your 
campers please their parents—with a 
world-beating milk supply. 


BETTER NUTRITION—instant SAN- 
ALAC is pure, sweet, pasteurized milk from 
Wisconsin’s famous dairy country with only 
the water and fat removed. You get all the 
minerals, proteins, vitamins plus extra vita- 
min D of the finest fluid milk. Easier to digest. 


PURE, MORE UNIFORM ——ieastant 


SANALAC is made under the most sanitary 
conditions with the finest equipment—in the 
entire processing (22 quality controls) the 
milk never touches human hands . . . noth- 
ing but stainless steel! It’s always the same 
fine fat-free Wisconsin milk, ready to use 
when needed. 


EASIER TO USE— Instant SANALAC 
dissolves in water instantly even ice 
water, with no settling. It's pre-measured: 


also each No. 10 tin 
necessary 1n 
waiting 


I quart size for trips; 
yields 20 quarts. No change 
cooking or baking recipes. dnd no 
for the milkman! 


COSTS LESS —instant SANALAC gives 


you every advantage besides cutting your milk 
costs up to one-half. It's approximately 10c 
per quart delivered . . . your best milk buy! 


Use Attached Coupon for Trial Order 


Webster Van Winkle Corp. 


National Distributors 
New Jersey 


WEBSTER VAN WINKLE Corp. 
Dept. C-252 


Summit, N. J. 


Please send me the following SANALAC: 


. a enclosed herewith) 
icelemetiad Cases 3% -oz. envelopes (1 qt. fluid 
milk) packed 96 per case at $10.25 
case delivered. 
sibehactall Cases No. 10 tins (20 qts. fluid 
milk) packed 6 per case at $12.25 
case delivered (less in quantity pur- 
chases). 
I aa a ae 
ADDRESS 
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Last Call Issued for 
Convention Seminars 


The time remaining in which inter- 
ested camping people can register for 
attendance at one of the two advanced 
seminar planned for the 1952 national 
convention is getting very short. Con- 
vention Chairman Joseph N. Clemens 
has issued a final call to those who wish 
to take part in this unique convention 
feature. It is requested that registra- 
tions be sent immediately on receipt of 
this issue of CamMpiING MaGazine. 

The seminars will bring together 
two groups of not more than 30 each, 
for advanced study of either Camp 
Administration or Camp Program. The 
administration group will have as its 
leader Catherine T. Hammett, na- 
tionally known camp consultant and a 
long-time ofhcer in ACA. Leader of 
the program group will be Reynold 
Carlson, immediate past president of 
ACA. Each of the two groups will 
hold five sessions during the April 
16-19 convention period. 


A nominal fee for $10.00 for regis- 
tration in either seminar has been set. 
Those interested in advanced study in 
camp administration or program 
should forward this fee, together with 
information on their name and _ ad- 
dress, to Seminar Chairman, c/o Joseph 
N. Clemens, 123 W. Madison St., 
Room 2200, Chicago 2, Illinois. The 
committee has also asked each regis- 
trant to supply the name of his or 
her camp, the type of camp it is, and 
his position in the camp, as well as 
the number of years he has been in 
camping. It is felt that having this 
information will make possible plan- 


ning of seminar content so as to be of 


maximum value to each participant. 





ACA Members Reminded 
Of Important Dates 


Several important events for camp- 
ing folks are scheduled to take place 
during the next few months. Below is 
a listing of these: 

Frpruary 17-24, Brotherhood Week, 
sponsored by The National Conference 
of Christians and Jews. 


Marcu 13-15, Univ. of Mass., 16th 
Annual Recreation Conference, Am- 
herst, Mass. 


Marcu 31 - Aprit 6, National Boys’ 
Club Week for 1952. 











Courtesy Luther Gulick Camps 


NOW! A New High in Fun 
at a New Low in Cost 


with a 
ailfizh FLEET: 


It’s a fact! You can buy a whole FLEET 
of Sailfish for the cost of ONE ordinary 
sailboat . . . stage regular races and re- 
gattas in which all your sailing-minded 
campers can take part. 





And how children and grown-ups, too, 
love the thniling speed and nimble per- 
formance of the Sailfish! It's so easy to 
sail anyone can learn to handle a 
Sailfish after only one or two tries. The 
ideal way to teach a child to sail! 


It's so SAFE! The swamp-proof, pontoon- 
type hull can't sink .. . is easily righted 
when capsized, without even lowering the 
sail. 


So simple to take care of! No seams to 
caulk ... no soaking required. No moor- 
ing problems. Just beach your Sailfish or 
store them anywhere only a small 
space is needed. Pp 


A Sailfish is light in weight, yet rugged— 
easy for campers to carry ... simple to 
transport on trips or from one camp to 
another. 


And versatile! Transforms from a sailboat 
to a paddle board in a few seconds. 


Three Sailfish sizes 
(10’, 12’ and 14’), 
from $179, complete 
with sail. Two eas- 
ily assembled Kits 
from $139.50. Prices 
are f.o.b. factory. 
Special discounts on 
camp fleets. Write 
for illustrated litera- 
ture and full infor- 
mation to ALCORT, 
Inc., 1172 North 
Main Street, Water- 
bury, Conn. 


Sail fish 
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Aprit 13-19, American Camp Week, 
sponsored by ACA. 


Aprit 16-19, American Camping 
Association National Convention, Hotel 
Conrad Hilton( formerly the Stevens), 
Chicago. 





Membership Renewal 
Dates on Labels 


As a service to ACA members, na- 
tional headquarters is at the present 
time indicating on the label of each 
copy of Campinc MacazineE the month 
in which each ACA’ers membership 
expires. The letters JAN, FEB, MAR, 
etc., are used to make it easy to check 
just when your membership is due 
for renewal. 


All members are urged to send in re- 
newal dues promptly to their Sections, 
in order that there may be no lapse 
in receipt of the magazine or other 
ACA services. It is usually best to 
plan to renew your membership about 
60 days before it actually expires, in 
order that there may be ample time 
for handling at both the Section and 
National levels. 





8,000 ACA Census Cards 
Mailed to All Camps 


The official census of camping in 
America, being conducted by the 
American Camping Association, 1s 
proceeding at an accelerating pace. 
Every day many new and interesting 
facts relative to camping are coming 
to our attention. 

We are anxious to include all those 
who own or operate camps in this 
national census. If you know camp 
owners or operators who have not re- 
ceived an ACA data card; or if you 
have not received or have mislaid your 
data card, please contact American 
Camping Association, 343 South Dear- 
born St., Chicago 4, and as many cards 
as are needed will be sent by return 
mail. 


Meanwhile, all camp owners and 
directors who have received their cen- 
sus card are urged to fill it in and re- 
turn promptly. Through cooperation of 
all camping people, the Association 
will be able to compile important sta- 
tistical information on camping which 
will prove of direct value to every 
camp operator. 








CRAFT SUPPLIES 


FOR ALL CRAFTS 


Leather @ Metal e@ Plastics 
Woodworking @ Ceramics @ Basketry 


Instruction: for craft counselors. Write for 
class schedule. Ask about our free counselor 
placement service. 


FREE CATALOG 


80 pages @ 8,000 items g@ Write for your copy today. 


AMERICAN HANDICRAFTS CO., INC. 


EAST ORANGE, NEW JERSEY 
54 S. Harrison, E. Orange, N. J. 





45-49 S. HARRISON STREET 
Retail Stores: 12 E. 4lst St., N.Y.C. 

















SAFEWAY 


FLUSH TOILETS 
ELIMINATE 


TOILETS 





© ODORS apaayl 
© RATS a 
© DISEASE GERMS : 

® POISON CHEMICALS L~ ¥ 


Rift: zt 





One Quart Flush Toilet 


SAFEWAY TOILETS FLUSH ON PRESSURE OR GRAVITY 
REQUIRE SMALL DRAINAGE FIELDS 
ARE SIMPLE TO INSTALL. 
SAVE WATER 


It’s less expensive than you think to have the advantages of 
modern sanitation. Whether your problem is water shortage. 
limited drainage field, hard soil conditions or winter freezing, 
SAFEWAY SANITATION can solve your sewage disposal 
problem. 


SAFEWAY SANITATION 


Specialists in Camp Sanitation 


——— MAIL THIS COUPON TODAY TO ——— 


Se ES SS SS SS SS LT 


SAFEWAY SANITATION 
75 Argyle Road, Eggertsville 21, N. Y. 


Please send descriptive literature to: 





BIDE a.icsacsinnnntnsinnsinectsanaiaernsreacsonueemmineniaisonenmiets 








Address _........ 


City siishipcenbibaianaeiaiasiaaiiaii Zone State... 











Camp Title 
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Essential Factors in the 
Success of Your Camp’s 
Leathercraft Programs 





DEPENDABLE QUALITY 
Leathercraft is our only business. We handle only top quality leathers 
and supplies. We cut our own lacings and kits to insure uniform 
satisfaction. 

WIDE VARIETY 
Our stock is the largest and most comprehensive in America, every- 
thing from easy-to-assemble kits for beginners, to leathers, tools, and 
supplies for the most advanced leatherworkers. Complete line of 
instruction books. 

PROMPT SHIPMENT 


You are assured of receiving your leathercraft projects and supplies 
when you want them. We make shipments, complete, the same day 
we receive your order. 


Start Planning Your Leathercraft Projects Now! 


SEND FOR FREE CATALOG 


Our latest illustrated catalog is a storehouse of prac- 
tical and attractive Leathercraft ideas to meet the needs 
of all camps of all types, from young children to adults. 


J. C. LARSON CO. 


Dept. 1016 
820 S.. Tripp Ave. Chicago 24, IIl. 




















BROWNLEE 


Sectional 
Log Camp Buiidings 


RUSTIC AND RUGGED 
EXTERIOR 


SMOOTH AND FLUSH INTERIOR 








Shipped in sections, with doors and windows in- 


EASY TO ERECT , to re wg cedar logs, pre-treated. 
mpervious to moisture ermite resistant. Factory 
AND MAINTAIN caulked—windproof. Kiln-dried splines. Send for 
catalog showing a typical lodge. 
cpestDe THE BROWNLEE CO 
PERMIT READY EXPANSION ° 
3502 GUARDIAN BLDG. oan eed 
DETROIT 26, MICH. Balog 














personalized PLAYHATS 


“for campers Hua ca the Sua needs” 


The MAGNOLIA—4A jaunty, nicely vo at : 
tailored crew hat of fine quality twill. #4 aged 
Red-white, navy-white, forest green- # 
white; also solid red, navy, green, or 
white. 

The ADMIRAL—A new model visor 
cap in twill. Solid red, navy, forest 
green, white, or tan. 

Sizes: small, medium and large. 

YOUR CAMP NAME embroidered 
on every hat. Use as official hat or 
place in camp store. Proven popularity! 
Price to camps: $10.80 per doz. Send 
Magnolia for sample (enclose 50c for handling). 


The PLAYHATS CO., Box 68, Revere 51, Mass. 






4 

} 

p sei nf 
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Sections Report On 


Current Activities 
Region I 

New EnciLanp SEcTION was making 
last minute plans for its 1952 conven- 
tion as this issue went to press. Sched- 
uled for February 8-9, a fine program 
of general sessions and _ discussion 
groups is certain to result in a record 
turnout. A more detailed report of 
the convention will appear in an early 
issue. 


Region IT 

New Jersey Section had “Camp 
Staff—Finding, Hiring, Training, and 
Supervising” as the topic of its Jan- 
uary meeting. Indicative of the keen 
interest of directors in providing good 
staff was the fact that attendance at 
this meeting was the largest in many 
months. Julian Taylor was moderator 
of the group discussion with Walter 
Vanderbush and Mrs. George Dunham 
as resources. February meeting of the 
Section, scheduled for the 13th, will 
be on “Camp Nutrition and Food Pur- 
chasing.” Miss Marie Doermann of the 
New Jersey College of Agriculture will 
speak. 


New York Section’s annual con- 
ference set for February 1-2 included 
many innovations. Not the least of 
these was that the convention was com- 
pletely educational in character with 
no commercial exhibitors. It was held 
at New York’s Museum of Natural 
History. 

The featured speaker was Dr. Ru- 
dolph Wittenberg of the NewSchool 
of Social Research. He spoke on the 
“Needs of Children.” Three other ‘ea- 
tured presentations were Graenum Ber- 
ger of the Foundation of Jewish Phi- 
lanthropies whose topic was “Criteria 
for Staff Selection;” Dr. Gunnar Dyb- 
wad, Director of the Child Study As- 
sociation, whose topic was “The Child 
and the World Around Him;” and 
Margaret Williamson of the New- 
School of Social Work who spoke on 
“Evaluating Staff.” 

The conference also included seven 
discussion groups and two demonstra- 
tion groups. 


EasTERN PENNSYLVANIA SECTION has 
announced an In-Camp Institute for 
counsellors. It will be held May 3-4 at 
the Boy Scout Training Area in Elkins 
Park, and at Beaver College, Glenside. 

The Section will also conduct a 
program at University of Pennsylvania 
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on April 24 as part of the annual 
Pennsylvania Schoolmen’s week. Why not 


ask prospective campers to meet you at Field’s? 


Region V 
Cuicaco Section held a symposium Camp directors, you can make your arrangements now... 
on “Camp Tuitions, Materials, Equip- we're setting aside a special room April 6-19 
ment, Food, Legislation, and Leader- 
ship” as its January meeting. Call or write our School and Camp Bureau now and reserve a date to 


use this convenient central location for meeting with new campers and 


MicHIGAN SECTION was entertained their parents. School and Camp Bureau, Fourth Floor, North, Wabash 


by Grand Rapids area camp directors 


at its December 8 meeting in that city. md 
Four topics were disscused. Dr. Doug- “ihe jeff 
las Blocksma spoke on the “Case His- é , 3 


tory of Camp Blodgett.” Charles Fay CHICAGO 
spoke on “Camp Promotion Through 
the Written Word.” Lou Handler’s 
topic was “Camp Promotion Through 
Home Contacts.” Walter Van Hine 
discussed “Staff Salaries for 1952.” 














Wisconsin Section held its first 
1952 meeting February 6. Details were 
not available as this issue was readied 
for the printer and it is hoped a more 
complete report may be presented soon. 


Region VII 


ARIZONA Section held a member- 
ship meeting January 9. Catherine T. 
Hammett, National ACA Secretary, 
was guest speaker. Her subject “Lead- 
ership Training for Outdoor Educa- 


— NO MAINTENANCE COST 
At its February 26 meeting the WITH GRUMMAN Aluminum Canoes 


group will consider “Camping for the 








Younger Children, with Mary Gal- Experienced camp owners and directors say, “No maintenance costs 
lagher of Los Angeles as resource per- after five years of service.” This is one of the reasons why they will 
son. A third meeting of the Arizona never purchase any canoe but a Grumman. A Grumman never has 
group will be held March 28-29 in to be re-canvassed, is practically “puncture-proot” under severest con- 
Phoenix. ditions and being unsinkable is the safest canoe afloat. 

Paciric CAMPING FEDERATION is 25°%-50°% lighter than canvas-covered canoes, a Grumman is quickly 
planning for its annual conference to converted to a rowboat, sailboat or outboard motor boat. Comes in 


be held March 13-16 at Asilomar, 13, 1, 17, 18 and 20-foot double end, 20-foot War Canoe and 17 and 
Calif. 19-foot square ended models—unpainted or in colors. Grumman also 
produces a 15-foot Aluminum Sport Boat—an outboard boat that 
rows or sails. Special discounts to camps. Send coupon today for full 
information. 


Air Rifle Programs Promoted ZE dy ae U MM MM A N 


Vigorous promotion of air-rifle pro- = . 
Aluminum Canoes and Boats 


grams for camps is planned by several 
producers, following National Rifle 
\ssns. extension of its . ne ee ae 
rege Nasa of its Junior Riflery | ‘Metal Boat Division, Dept. C-22 
Qualifications to include use of “B-B | 
or aie sills | GRUMMAN AIRCRAFT ENGINEERING CORP. 
ie ng Bethpage, L.I., N.Y. 

Air-rifle producers cite several ad- | : 
I want to know more about Grumman Aluminum Canoes and Boats 
and about available discounts. 








vantages available to camp directors: | 
No rifle ranges, in the usual sense, are | 
needed; gun costs are negligible, since | 
many campers already have air rifles; | | ADDRESS 
ammunition costs only five cents for | 
145 shots; and the safety factor with | 
air rifles is high. | 
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NEW IDEAS 


@ Products 





Information 


Use the handy coupon to obtain 


An emergency lamp or guiding 
light for any after-dark use, which 
combines the features of small size 
(8Y,” high), long light per filling (12 
hrs.), and complete safety (it goes out 
automatically if knocked over), is now 
being offered by R. E. Dietz Co. 
Known as the Dietz Comet, the lamp 
is the subject of pictured informa- 
tion available from the manufacturers. 


(2-4) 


Model F—40 Ib. Cap.—$379.00 FOB. 
Model F—60 Ib. Cap.—$479.00 Factory 


Ideal For Hotels, Institutions, 


aot » eed “4 6 pe , ’ . > — . sense _ . 
eee ee ee, ee eee ean St eee ee hte 
Sy ee bn ee oy ies 7 - i A : = oe Pe ee ee ee 

a s : rae r 2 ea Re Pe 


ea a 


Hospitals, Restaurants, Requir- 
ing Permanent Installations 


With a Univex Vegetable Peeler you can save 
25% of a vegetable — and the most nutritious 
part too. In just about one minute it peels from 
40 to 60 Ibs. of carrots, potatoes, efc. Ordinar- 
ily, it takes over an hour to peel the same quan- 
tity by hand. 

Univex Vegetable Peelers are durably built of 
non-rusting, stainless steel, can be easily and 
quickly installed. The vegetables are peeled and 
washed at the same time. 

An automatic timer controls the operation and 
prevents overpeeling . . . heavy, rugged con- 
struction assures long life. 


NIVERSAL 
NDUSTRIES 


372 MYSTIC AVENUE—SOMERVILLE 45, MASS. 














Granulated beef bouillon for use 





MAKING 





Send now for Free, 
68-page catalog No. 
18 showing many 
leathercraft items 


OSBORN 
MOCCASINS 


NO.. 66 “SANDALETTE”’—Perfect 
for beach, woods, paths and 
lounging wear—for boys, girls and 
women. Protects feet from infec- 
tion. No tools needed. Easy-to- 
follow instructions with each 
part. Good quality composition 
soles. Attractive yellow or red 
uppers. Green lace. Pair: $1.95. 
6 pair: $1.85 pr. 12 pair: $1.75 pr. 


“OBEE HIAWATHA’’—Top grade, 
moccasin, genuine leather with 
composition soles punched for 
lacing. Uppers stitched to soles. 
Brown only. Sizes 3 to 12. Each 
pair packed in attractive box. 
Complete with lacing, pattern 
and instructions. Pair: $3.75. 
6 pair: $3.50 pr. 12 pair: $3.25 pr. 


NO. 909 “MOCC’S”—Full grain 
Elk leather pre-punched for easy 
assembly. Sturdy composition 
soles, grooved and rigid for com- 
fortable, non-slip wear. Ortho- 
pedic type heel for arch support. 
Women’s and girl’s sizes 4-5-6- 
7-8. Red, brown or ‘“‘Poni’’ two- 
tone combination. Pair: $2.75. 
6 pair: $2.65 pr. 12 pair: $2.55 pr. 
INDIAN SEED BEADS — Cabinet 
of 36 bottles of Seed Beads. 11 
colors. Approx. 900 beads per bot- 
tle. Cabinet: $6.50. Instruction 
Book: 10c 


AUTHENTIC INDIAN STAMPS— 
Durable brass stamps with real 
Indian meanings. Kit of 18 dif- 
ferent designs: $8.00. 





Leathercraft 
Headquarters 
for Over 33 Years 





as a general seasoning and flavor 
booster for soups, sauces, stews, gra- 
vies, vegetables, meat loaves, etc., is 
now being offered under the nante 
Au Jus by Petajan Co. in economical 
camp-size cans. A sample for test pur- 
poses will be sent free on request. (2-5) 


High-grade art materials are de- 
scribed and pictured in a new catalog 
prepared for camps and _ schools by 
The Craftint Manufacturing Co. In- 
cluded are such items as drawing pa- 
pers, brushes, inks, tempera paints, 
crayons, chalk, clay and powder paints, 
silk-screen film, etc. (2-6) 


Fil out completely one space for , 
each item wanted. Then paste alli 
coupons on a single postcard and 


mail to CAMPING Magazine, 


OSBORN BROS. suppty co. 


225 W. Jackson Blvd. Dept. C Chicago 6, Illinois 





705 Park Ave., Plainfield, N. J. 


for beginners requir- 
ing no experience 
or tools. 
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l ie | 
| Serving Vermont and New Hampshire Camps 
3  e Literature e@ Service | PAPER SUPPLIES 
Art Paper Flashlights & Batteries Sanitary Napkins 
1 additional FREE information ll a _— Toile — 
Candles Mimeo Supplies Towels 
Drinking ~~ Napkins Twine 
| ; Envelopes & Tablets Plates Wrapping Paper 
Meat costs can be substantially cut by Facial Tissue Roofing Paper Wax Paper 
using meat and fish substitutes, accord- Office and School Supplies 
ing to Battle Creek Food Co., which 
processes these foods. Made wholly TEL. 142 WHITE RIVER JUNCTION, VT. 














from grain glutens, vegetable protein 
derivatives, nuts and yeast extracts, 
they are said to be rich in proteins, 
carbohydrates, minerals and vitamins, 
and to have the appearance, flavor and 
texture of meat or fish. Additional de- 
tails will be mailed on request. (2-1) 


Glamorwood boxes, for decoration 
by campers by painting, woodburning, 
trimming with metals, or carving, are 
the subject of a_ six-page, full-color 
pamphlet offered by Woodcraft Divi- 
sion of Metal Goods Corp. Pamphlet 
describes and pictures beautiful effects 
obtainable with these fine-grain, natu- 


ral blonde, hardwood boxes. (2-2) 











“Stop Small Fires from Growing i. ee 
Up” is the title of an illustrated 24- 3 wy ley Washfountain 
page booklet prepared by Solvay Sales | | “ |  «d a aenatin ~ 


Division to picture and describe how 
low-cost calcium chloride can be used 
to make fire fighting quicker, safer 
and surer in a wide variety of situa- Ss. f W he MU 

tions, including summer camps. (2-3) ANUHAATY ad ¢é ed 


A eee cer rece gem rm ee ee er ee eee 


| Print in box the number 3 
describing one item wanted. 


| Coupon void if not filled out completely | 
Name of my camp ................00--- | Today camp facilities such as water supply, sanitary The List of Camp 









Whe 9 


Distributed through Plumbing Wholesalers 


CAMPING MAGAZINE | 
705 Park Avenue Plainfield, N. J. | 





wash fixtures and showers are vitally i Installations 
I ies ccirnccsctisneiinsestes | vitally important is Growing 
SRR Latte et le ko Us | Bradley Washfountains provide the utmost in Camp Glen Eden 
pecan ; YMCA ief O 
tS MRIS oii sik decsncknivcsen: | sanitary washing facilities and give your camp the Camp — 
St. Andrews Boys Camp 
| City phan | stamp of up-to-dateness. Bovsville 
Meee is I carcdia ee, aueeneeie 
, . Camp Chi 
siete thd onc cocanssva'ec | With foot-control hands touch nothing but the £m» Chippewa 
| | spray of clean running water—no faucets to touch— De La Salle Camp 
| CAMPING MAGAZINE waar f . ‘ ee eee, 
705 Park Avenue ‘Plainfield, N.J._| no collection of contaminating water in the bowl Hills Lake Girls Camp 
isdissheebeiaieichits indiielatiel dadeoenasiahenceieitenndetinteniinnatal which is self-draining. Up to 10 persons can wash Camp Lawrence 
‘ 1 | a — 
| et Ro box = er do | | SimMuULtancousiy. North ton Come 
| ae a Saar ae | You'll find Bradleys in the finest camps through- oa 
: Rainbow Girls Camp 
| Coupon void if not filled out completely | out the land. Catalog 4701 gives you complete data Whispering Pines Camp 
' AE A PE ns 5505 ss ccnesinseess: | on all models. A copy will be mailed on request. seeeeatetnas 
RED Cater een ara ere? | BRADLEY WASHFOUNTAIN CoO. 
PMI oa ceccvsecdscacveccecsodeeees | 2381 W. Michigan Street, Milwaukee 1, Wisconsin 
| PN oe uncccnuws | 
Ask for 
| : ON in sin beeticsiinn State ........... | ££ 7 | Dar F, Catalog 4701. 
! ee a: Ge SD oc 4s cesecnescneucesaes | * 





Camping Magazine, February, 1952 











Campers Really Go for 


Saud 


@ T-Shirts ® Jackets 


© Sweat Shirts e Pennants 
e Cardigans e Arm Bands 


e Gym Trunks © Emblems 


Your Camp Name and Emblem 


Expertly Reproduced 


WRITE TODAY 





For Full Information and Catalog 


NAT J. SAND CO. 


771 South Front Street 


Columbus 6, Ohio 














Camps across the country own more 
Old Town Canoes than any other make. 
The excellent qualities that have built 
Old Town’s great reputation will 
appeal to every camp owner. 


Old Towns are popular because skilled 
craftsmanship makes them strong yet 
feather-light, easy to guide, de‘icately 
balanced for safety. Above all, Old 
Town Canoes are inexpensive to keep 
in good condition. 


Purchase of Old Towns is a good in- 
vestment from every standpoint. Old 
Town has been standard for 52 years. 
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Place your order now. Make sure of 
having Old Towns for the camp season. 


Also we can supply flat-bottom boats 
—so popular with many camps—and 
sailboats, boats for use with out- 
board motors and skiffs for rowing 
and motor use. Our variety of mod- 
els will meet any need you may 
have for camp watercraft. 

Old Town quality accessories: Pad- 
dies, oars, slat back rests, mast seat, 
carrying yokes, cushions, etc. 
WRITE FOR FREE CATALOG, Address 


OLD TOWN CANOE COMPANY 
812 Elm Street Old Town, Maine 














Campfire Adventure Stories 
By Allan A. Macfarlan $2.95 


Reviewed by Howard P. Galloway, 
editor and publisher, CAMPING Mac- 
AZINE 


This new book of campfire adven- 
ture stories should prove of interest to 
all camp directors and camp staff peo- 
ple who realize the high degree of in- 
terest campers have in well-told stories, 
and the great teaching values inherent 
in the story-telling method. Its appear- 
ance is also an additional argument in 
favor of story-reading in camp, as con- 
trasted with story-telling. 

Story-reading makes it possible for 
our campers to hear the best stories of 
the best writers for young people, 
rather than the obviously amateurish 
story-telling efforts of the great major- 
ity of camp counselors. 


“Campfire Adventure Stories” is a 
collection of original stories. Both long 
and short pieces are included in the 
book, as are stories of both boys and 
girls of camp age. The book contains 
much fascinating and factural infor- 
mation on wood craft, camp craft, 
fishing, canoeing, indian lore, and 
hunting. Moreover, delicately worked 
into the text are numerous lessons in 
good sportsmanship, good conservation 
practices, desirability of hunting only 
when in need of food, international 
friendship, and the like. 


Having tried out some of the stories 
in this book on both boys and girls 
of camp age, your reviewer can assure 
you that, once you start reading 
“Campfire Adventure Stories” to them, 
your youngsters will probably clamor 
for more at every available opportunity. 


The Nurse in the Camp Program 


Published by National Organization 
for Public Health Nursing, 2 Park 
Ave., New York 16. Order direct, 
D0c. 


Camping Magazine, February, 1952 





You'll Want 


To Know About 


A Department Conducted by Prof. Charles Weckwerth, Director of 
Recreation and Camping, Springfield (Mass.) College 


Reviewed by Mary M. Weeks, Health 
and Safety Adviser, Girl Scouts 
of the U.S.A. 


This is a pamphlet with a title that 
explains its contents. It was prepared 
by the Committee on Camp Nursing 
of the School Nursing Section of the 
National Organization for Public 
Health Nursing in cooperation with 
the National Committee on Health 
and Safety of the American Camping 
Association. 

The booklet takes the nurse beyond 
the confines of the infirmary and 
points out in clear and simple steps 
her potentialities for a broad and varied 
contribution to the camp program. A 
“must” for nurses considering their 
first camping experience and a “must’’ 
for camp directors who want the best 
program their investment in staff mem- 
bers can offer. It gives a positive and 
constructive basis for understanding, 
planning and executing a health pro- 
gram in camp. 


Wish On The Moon 
By Dean Marshall 
Reviewed by Susan H. Webb — $2.50 


The Guthries and their neighbors 
offer all the spooks and fun of Hal- 
lowe’en to their young readers in the 
form of a party for their parents. Dean 
Marshall has given us a story of our 
own neighborhood gang who have 
always longed for an island _play- 
ground, and an invisible island at 
that. 

The decision to build the island into 
a wildlife sanctuary and the resulting 
need to plant the right trees, clear out 
underbrush and provide seeds and 
nesting places for the birds, together 
with school assignment to find out 
how fall leaves get their colors, tie the 
story together. 

All the wishes come true, even to 
the surprise “Polka Dot Spook.” If the 
outcome of the book is a little too 
good to be true, it is still within the 
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imagination ot an eight to twelve year 
old. Young campers will be inspired 
to find an island and build a wild life 


sanctuary. 


Modern Comedies for 
Young Players 


By Mildred Hark and Noel McQueen. 


Reviewed by William Thorton Simp- 
son, Director of Dramatic Arts, 


Springfield (Mass.) College. 


Here are 23 plays which treat epi- 
sodes and problems of family life. The 
members of one typical American 
family are active in all the plays. Such 
plays no doubt would prove valuable 
source material for amateur organiza- 
tions seeking scripts. There is continu- 
ity in the series of episodes and all 
exhibit the kind of humor appreciated 
by Junior High School students. 

No royalty charges are made. 


The Life of the Spider 
By John Crompton 
Reviewed by William G. Vinal. 


There are few books on_ spiders 
where there is any pretense of making 
them interesting. It would not seem 
necessary to announce that a_ book 
which deals with living spiders can be 
interesting, truthful, and understand- 
able. 

When scientists were writing about 
spider anatomy and taxonomy, he was 
emphasizing the most ingenious webs 
as “handiwork of the most expert 
seamstress.” The house spider “is cun- 
ning in discovering niches overlooked 
by duster and broom.” “The woif 
spider, unable to think out anything 
in the way of a snare, has to pay the 
penalty by leading a hard, strenuous, 
and dangerous life.” 

This is writing in a fascinating way. 
[It pictures the drama of spider life. 
It does not contradict fact. 

Crompton says that “‘a real naturalist 
never does take up natural history; it 


$3.00 





Convenient, Lightweight, 
Economical, Sturdy, 
Moisture-proot 


and GOOD! 










hikes, canoe trips, overnight 

trips .. . wherever you 

cook an outdoor 
meal. 


Each TRIPPEROO 
serves 4 hungry 
campers — and serves 
them well, too! 


Clear, legible direc- 
tions! Saves the 
fuss and bother 
of repackaging 
from your 
kitchen stock. 





~ KREwiA =< we! 


EASY TO PREPARE—JUST ADD WATER! 


Over 20 different favorites to choose 
from—including Egg Pancakes, Chili 
Con Carne, Navy Bean Soup, Sweet 
Milk Cocoa, etc. 


IMPORTANT! Tripperoos are guaranteed 
quality food products—the same 

as other merchandise Hilker & Bletsch 
has been manufacturing since 1891. 


Order as soon as possible to insure 
supply for coming season. 


Tripperoo Department 


HILKER & BLETSCH 
COMPANY 
614 West Hubbard Street 
Chicago 10, Ill. 











KEN-KAYE KRAFTS CO. 





Electric Tools 
Leathercraft 
Minor Crafts 
Model Crafts 
Woodenware 
Metalcraft 
Motor Tools 
Whittling 
Drafting 
Painting 

[ Drawing 

Bea Wa o Pottery 
Reet ate Felt 


COMPLETE 
SUPPLIES 











1277 
WEST 


—_— 


NEW “‘RANGER” FIRE BROOMS 


now chemically 
flame proofed. In the 
open campsite they are 
especially essential for 
water is not immedi- 
ately available there. 
One of these Fire 
Fighting Brooms in a 
handy place in your 
camp may prevent a 
serious forest fire. 60” 
overall. Good for many 
years. Guaranteed. 


PERFEX 
51 DINSMORE PLACE 
BROOKLYN 8, NEW YORK 





WASHINGTON _ STREET 
‘NEWTON 65, MASS. 
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Now it is EASY to order 
Camp Handicraft Supplies 


Yes, now you can order ALL 
your camp handicraft supply 
needs from LeisureCrafts. 

ONE ORDER ... ONE SHIP- 
MENT will furnish all your 
needs. 

LeisureCrafts are headquarters 
for Leather Craft, Craftstrip, 
Wood Craft, Bead Craft, Plaster 
Craft, Shell Craft .. . knives, 
paints and brushes. 

A Golden Anniversary giant 
catalog is just off the presses. 
Has more than 100 pages, thou- 
sands of items. 

Send 25¢ in coin or stamps to 
cover handling and mailing. Re- 
funded with purchase of $5.00 


Special considera- 
tion given to Camp 
and Organization 
inquiries. 


DEPT. C-2 


or more. 

















INDIAN CRAFT SUPPLIES 









All types of kits for 


Also 
Curios and Souvenirs 


Send for complete 
catalogue 


Wee — 


no ZS 


ee 







(hes 


ON ee 


Prurte raping a Saves ©, tne: Pert 





155 en re 
. MU. 3-2635 


A Real Camper's Craft. 


American Indian Crafts 


is natural history that takes up him.” 
If camp is a theater where many good 
plays are being staged by small crea- 
tures; if the camp library consists of 
volumes that describe plays involving 
ballooning, lassoing, camouflage, and 
battle; if the camp nature counselor 
at the beginning of his assignment 
takes pleasure in taking campers small- 


_ game hunting—it follows that “The 


cise words around the 





New York 16, N. Y. 





| Life of the Spider”’ 


is an excellent in- 
vestment. 

Few camp directors will deny that 
John Crompton is an ingenious writer. 
The director who would scarely find 
time in the “restless” camp season 
should highlight his winter evenings 
reading these fantastic adventures 
about spiders. Some camp directors 
would surely become inspired in re- 
fashioning the summer program. 


Employee Feeding 
By J. W. Stokes $3.00 
Reviewed by Charles F. Weckwerth. 


In today’s scheme of things, there is 
no need for the camp director to con- 
tinue to guess and to exclaim “by gol- 
ly” when concerned with feeding prob- 
lems. This manual is a very ready ref- 
erence for the fingertips of the busy 
camp direcior. 

Mr. Stokes clearly confines his con- 
“knotty prob- 
lems” of the large camp kitchen 
(Many ideas are applicable to any size 
kitchen, feeding small camps of 50 
or more.) Key chapters include Job 
analyses for your food organization; 
Location, layout and equipment; 
Streamlined routines for purchasing, 
receiving and storage; Food prepration 
and cooking; Menu making; Sanita- 
tion; Food cost controls; Controlling 
labor cost; Accounting records and 
statements; Care of equipment and 


_ preventive maintenance. Even though 
| plicable to cam.eplainwiir(drCaiJ SS 

















‘ENROLLMENTS! 





Remember: Only PARENTS’ 
MAGAZINE gives you nearly 
100% circulation where you 


ARENTS’ MAGAZINE influences the rearing of 

214 million children in 1% million families— 
because mothers and fathers have the utmost 
confidence in the guidance it offers. 


Naturally, this influence is a major factor 
when parents choose camps for their children. 


@ More camps advertise in PARENTS’ MAGAZINE 
than in any other leading consumer magazine. 


@ PARENTS’ MAGAZINE is now in its 18th year 
of leadership in the camp field. 


Josephine E. Chrenko, Director, School and Camp Dept. 


7 


For rates and details, write to: 











want it — in families with PARENTS’ MAGAZINE 
children. 52 Vanderbilt Ave. « New York 17, N. Y. 
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the author gives focus to the cafeteria 
mode of operation, this reviewer found 
many good ideas applicable to camps. 


Games for Boys and Girls 
By E. O. Harbin $2.00 
Reviewed by Charles F. Weckwerth. 


The moment one reads the name of 
the author of this book an invariable 
thought occurs—another good collec- 
tion of games. Harbin has been synon- 
ymous with games and fun in the 
minds of recreation leaders for many 
years. This book is no exception. 

Harbin has brought together into 
one book the tried and tested games 





Books Received 


THE CurricULUM IN HEALTH AND 
PuysicAL Epucation, by Leslie W. 
Irwin. Published by C. V. Mosby Co., 
St. Louis. Second edition, 1951, $4.00. 
Order direct. 

BALLET For Topay, by Nico Charis- 
se. Published by Murray and Gee, Inc., 
Culver City, Calif. 1951. Order direct. 

Junior JamsoreE, by Jonathon Bar- 
row. Published by Hart Publishing 
Co., 114 E. 32nd St., New York City 
16. 1951. $1.75. Order direct. 








@ Need Financial 
Shockprooting ? 


Your camping business needs sound insur- 
ance protection. Write for further informa- 
tion about HNW2&R plans for “financial 
shockproofing” against any or all of these _ 
major risks: 


1 MEDICAL REIMBURSEMENT .. . for 
Accidents and Iliness 


2 TUITION REFUND COVERAGE... 
on individual or mass withdrawals 


COMPREHENSIVE LIABILITY 
FIRE PROPERTY DAMAGE 
EXTENDED COVERAGE 

FIRE USE AND OCCUPANCY 
AUTO AND TRUCK LIABILITY 


AUTO AND TRUCK DIRECT 
DAMAGE 

9 WORKMEN'S COMPENSATION 
10 SPECIAL CAMP FLOATER 

11 THEFT INSURANCE 
Last year alone, HNW&R Camp Plans pro- 
vided protection for more than 2,000 
camps and conferences. Send for free 
folder describing these forms of camp 
protection. 


HIGHAM, NEILSON, 
WHITRIDGE & REID, INC. 


400 North Broad Street « Phila. 30, Pa. 
Boston « Nashville ¢ Los Angeles 


on OU kb 





Leading the Nation in School and Camp Insurance 
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Vary Your Menus 


WITH THESE HIGH QUALITY 
NUTRITIOUS, DELICIOUS 


CHIN ano LEE 


CHINESE FOODS 


Chop Suey 


Economy 50-oz. Camp-size 





Noodles 


No. 10 tins (2 lbs. net) 








Soy Sauce 
Half-Gallons 








Chop Suey - Noodles 


No. 2 tins 





Send orders to 


CHIN and LEE CO. 
123 Bank St., New York 14, N.Y. 














Your Friends — 
And Theirs! 


To protect their clothes and belongings, 
to identify them, to avoid ownership 
disputes, to insure orderliness and econ- 
omy, there’s nothing like marking with 


Ss 


WOVEN NAMES 


For many years Cash’s Names have been 
the friends of campers and camp owners 
alike. They are permanent, easily at- 
tached, cost little, save much. Most 
camps and schools recommend them. 


Your campers—and your camp—ought 
to use Cash’s Woven Names. Ask about 
our service to camp and school owners 
and directors. Write us now. 


CASH’S 


51 Camp St., South Norwalk, Conn. 








CES 3 Doz. $2.25 9 Doz. $3.25 NO-SO CEMENT 
PRI 6 Doz. $2.75 12 Doz. $3.75 25c a Tube 
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from many successful social occasions. 
These are the surefire ones and have 
been carefully selected for use in in- 
door and outdoor situations. Home 
and Playroom Games, plus four cat- 
egories of outdoor games, are clearly 
described and in most cases illustrated. 
A helpful index is also included. 


The Pleasure Chest 


By Helen and Larry Eisenberg, 2403 
Branch St., Nashville, Tenn. Order 
direct, boards, $1.75; paper $0.75. 

Reviewed by Donald F. Bridgeman, 
Assistant Professorin Recreation 
and Camping, Springfield (Mass.) 
College. 

This fellowship handbook has been 
written to meet the needs of the nov- 
ice as well as the social recreation ex- 
pert. The authors have presented a 
philosophy of recreation with concrete 
suggestions and materials for its im- 
plementation. The material is particu- 
larly adaptable to rainy day and eve- 
ning programs in camp. Many areas of 
recreation have received treatment by 
the authors including games, dramatics 
dances, crafts, and music. Three sec- 
tions dealing with games, dramatics, 
and dances make up the greater con- 
tents of the book. The material dealing 
with crafts is superficial and not in- 
clusive. This text is worthy of con- 
sideration when addirsgeé rec- 





Reviewed by John W. Brainerd, De- 
partment of Biology, Springfield 
(Mass.) College. 

Once in awhile a book crossing one’s 
desk promises really to fill the bill. 
For years we have needed an eye- 
catching but accurate book describing 
our most noticeable species of insects, 
and an attractive little volume with no 
pretense to inclusiveness. And here it 
is! The species represented are so well 
chosen that the chances are good that 
the first five insects noticed by a begin- 
ner will be found in this book. The 
sixth may not be, but no matter; for 
after reading the material about the 
first five and admiring the excellent 
color plates and maps, the beginner 
will probably be quite sold on his new- 
ly-discovered field of entomology and 
will want to invest at once in the 
more advanced volumes helpfully list- 
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Contains an Added 
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EVERY CAMP NEEDS 
THIS PROTECTION 
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OAP 
& CHEMICAL CO., Inc. 


1041-43 FRANKFORD AVE. 
PHILADELPHIA 25, PA. 




















SPECIAL TRIAL DEAL 


Delicious FRUIT DRINK Flavors 


(Three different flavors — 


enough to flavor 72 gal.) 


ONLY $8.00 





AN INVESTMENT 
YOU WILL NOT REGRET 





SMITH-JUNIOR CO., Inc. 


12 Saratoga Ave. Rochester 6, N. Y. 
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McKnight Publications 


CARVING 
ANIMAL 








carving 
AniWan 


caricatures 








By Erma and W. H. WaALTNER 


This new book shows new tech- 
niques of wood carving that 
have not been previously intro- 
duced. Devoted particularly to 
animal caricatures. The same 
carving techniques, with respect 
to wood grain, proportion and 
finishing can be used for other 
figures of wood. Large illustra- 
tions show every detail of the 
carving procedure for two of 
the animals. Woodcarving re- 
quires only a few tools and 
very simple working facilities. 
Contents include: Elephant, 
Goat, Horse, Cow, Donkey, 
Pig, Giraffe, Turtle, Fawn, 
Camel, Dinosaur, Dogs, and 
many other animals. At your 
craft store, or order direct. 

$1.50 
Write for catalog of how-to-do-it 
manuals for craft and hobby activi- 
ties at home. 


McKNIGHT (Jy) McKNIGHT 


PUBLISHING COMPANY 
Dept. 7A, Market & Center Sts., 
Bloomington, IIl. 
































Save time- Save Toney 
| with these 


NEW MODERN FOODS 
Van Winkle’s Cake Mixes 


. 
_— 
— 


14 pure, trouble-free mixes 
. each ready to bake! 


All you do is add water. 
Top quality ingredients, always freshly 
blended, assure top nutrition and_ tops 


in taste. Save error, spoilage, time and 
costly staple Waste. Easy-to-follow direc- 
tions on package. Cakes, biscuits, wat- 
fles, pie crust . . . packed 25 Ib. or 
100 Ib. 


Cramores Fruit Crystals 


Lemon, Lime, Orange .. . , 
- . ae 

pure, dehydrated fruit base B ms 

in a crystalized mixture. Dis- i 


solves instantly in water for tempting, 


fruit-flavored drinks, dishes, soups, 
salads, sauces and desserts. Quick and 
easy ... no sticky utensils to wash... 


Saves storage space. Ideal trip drinks! 
Packed 24 10-oz. jars per case. 


For further information, write 


WEBSTER VAN WINKLE CORP. 


Distributors 
Dept. C-252, Summit, N. J. 











ed by the authors. But even after the 
purchase of more inclusive books such 
as those by Lutz and Swain, this little 
volume of 225 species will be useful. 


Flowers of the Southwest Deserts 
By N. N. Dodge. Published by South- 


western Monuments Assn., Santa 
Fe, New Mexico. Order direct. $1.00 


Reviewed by Charles F. Weckwerth. 


For simple and easy identification 
of the more popular and common flow- 
ers of the Southwest deserts—there are 
more than 3200 plants recorded in Ari- 
zona alone—this guide organizes flow- 
ers first by color; next by clear line 
drawings, usually including sketches of 
fruits, seeds, flowers, close-ups of leaves 
and arrangement and an estimate of 
sizes of plants as compared with a 
“stick man” Ranger; and lastly by a 
brief description about the plant. This 
latter statement usually includes both 
common and technical names, bloom- 
ing period, and usual location by 
States. A well planned index yields in- 
formation about fiowers by color, by 
common and technical names. 


Leadership of Youth 
By Ben Solomon $3.00 
Reviewed by Charles F. Weckwerth. 


All who have a stake in the leader- 
should have this 





leadership, and collects a good list of 
general principles for everyday refer- 
ence. In Part II he discusses leadership 
as applied to youth-serving organiza- 
tions. A two page appendix is jam- 
packed with 76 clues to what the 
author calls the “Earmarks of a Lead- 
er. 

There will undoubtedly be some de- 
batable and provocative items in the 
book, but for the leader of youth on 
all levels this source can serve many 


purposes. 





Don’t Put It Off... 
Plan Now to Attend... 


1952 ACA CONVENTION 
April 16-19, 1952 
Hotel Conrad Hilton, Chicago 








DO YOU HAVE OUR 


1992 


craft 
WAND yppLles CATALOG? 






This catalog features a com- 
plete selection of handicraft 
supplies for leather work, 
wood burning, art work, 
spray painting, lead casting 
and many other methods com- 
pletely described and_ illus- 
trated. Ideal for group educa- 
tion or personal use. 


CLEVELAND CRAFTS CO. 


Dept. Q 


735 Carnegie Ave., Cleveland 15, O. 


















ALWAYS 
SOMETHING 
NEW IN 
CRAFTS 


Write for Catalog 
Brush & Craft 


MAGNUS Materials 


108 Franklin St., New York 13, N.Y. 














A Lifetime of Beauty 
For Natural Wood 





WOOD PRESERVATIVE AND FINISH 
to keep cabins, floors, and walls 
in their natural beauty. 


Write to us on camp letterhead for free 
samples, prices, and literature. 


PHILLIP J. HARVEY INC. 


430 EAST WOODBRIDGE 
DETROIT 26, MICHIGAN 
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1928-1952 


Our 24th Anniversary of supplying 
Camps is your guarantee of 


QUALITY and SERVICE 


TEE SHIRTS 
SWEAT SHIRTS 
CAPS AND HATS 
CAMP STATIONERY 
EMBLEMS 


NAME TAPES 
And Many Other Camp Needs 


Write for NEW Catalog 
ORDER EARLY! 


Visit our booth No. 39 at the Boston 
A.C.A. Show and booth No. 66 at the 
New York A.P.C. Show. 


THE FELT CRAFTERS 


PLAISTOW, N. H. 











PLAY SAFE! 


Protect Your Waterfront 
With a 
STEPHENSON 
RESUSCITATOR 


STEPHENSON CORPORATION 
Red Bank New Jersey 
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POWERS . 
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Also 


Wall and Pup Tents — Covers — Flies 


SEND FOR SPECIAL FOLDER 


POWERS & CO. 


Philadelphia, Pa 


5929 Woodland Ave 








SELL or BUY 


Camps 
Schools 
Sites 


Compare our record of successful 
real estate transactions 
over the past 20 years. 

Sales © Leases ® Mergers 

Partnerships 


NATIONAL BUREAU OF 
PRIVATE SCHOOLS 


522 Fifth Avenue, New York, N. Y. 
Murray Hill 2-8840 
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The National Society for Crippled 
Children and Adults, Inc. 

11 S$. LaSalle $t., Chicago 3, Ill. 
The Easter Seal Agency 








“Laughing Loon” 
WATERFRONT 
EQUIPMENT 


Diving Boards 
Floats - Ladders 
Rafts, etc. 


HUSSEY 
SAFE SEATING 


Portable 
Steel Bleachers 
And Grandstands 
Write for FREE 
Literature 


Ask for details on 
the new Hussey Sec- 
tional Steel Landing 
Pier with wood deck. 


Co., Inc. 


529 R.R. St., 
N. Berwick, Me. 








~ INDIAN CRAFT 


New 1952 Catalog on Request 


Supplies Kits, 
for all Beads, 
Indian Feathers, 
Craft Books, 
Work Leather 





GREY OWL INDIAN CRAFT CO. 


1569 NOSTRAND AVENUE 
BROOKLYN 26, N. Y. 


BU. 7-4951 
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EPENDABLE CRAFT SUPPLIES 


Leather Craft @ Plastics @ Belt Craft 
Block Printing © Pottery Craft 
Textile Color ®@ Power Tools 


Wood Burning ® Instruction Books 


GJ 


Write For Catalog 


DWINNELL CRAFT SHOP 


Dept. CM 252 


Elm Grove Wheeling, W. Va. 











CAMPING MAGAZINE says: 


The Camp Program Book 


is “‘a haven for leads and ideas.” 
“Everything in one big book!’’ 
exclaims CANADIAN CAMPING. 
Prepared for Nat’l Recreation 
Association by CATHERINE T. 
HAMMETT and VIRGINIA MUS- 
SELMAN. 392 pages, Indexed, 
Illustrated, $5.00 at your local 
book store. 


ptssoctation rE 


291 Broadway, New York City 7, N. Y. 
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CLASSIFIED ADVERTISEMENTS 


POSITION WANTED 


QUALIFIED MAN with eleven years 
of varied camping experience as ath- 
letic director, waterfront director, pro- 
gramming and assistant director de- 
sires position in any of these capac- 
ities. Has B.A. degree in psychology 
and recreation, and am at the present 
working on an L.L.B. degree. Experi- 
enced in both strict and idigenous 
programming. Write Box 297, Camp- 
ing Magazine, 705 Park Ave., Plain- 
field, N. J. 


VETERAN CAMP DIRECTOR now 
engaged in group work in executive 
capacity would like to return to camp- 
ing field on full time basis. Has excel- 
lent Jewish background, lived in Is- 
rael. Write Box 933, Camping Maga- 
zine, 705 Park Ave., Plainfield, N. J. 


TEACHER, CAMP ADMINISTRA- 
TOR 30 years, will assume complete 
responsibility of large organizational 
camp, except continual presence on 
grounds in July and August. Write 
Box 939, Camping Magazine, 705 Park 
Ave., Plainfield, N. J. 


TWO, TOP-NOTCH, MATURE EXEC- 
UTIVES available (together or sep- 
arately) for organization and adminis- 
tration of summer camp. Over 20 
years experience in all phases of pri- 
vate and institutional camping. Can 
bring own staff of well trained coun- 
sellors. Write us your problem. Box 
940, Camping Magazine, 705 Park Ave., 
Plainfield, N. J. 


ARE YOU LOOKING FOR A CAMP 
DIRECTOR? If you want a young 
man with initiative and spirit—If you 
want a congenial person who can get 
along with boys, girls, and parents— 
If you want one who can give the 
campers an interesting and enjoyable 
program—If you’re looking for a good 
all around successful Camp Director 
or Head Counselor ... Write to Gerald 
Gordon, 108 Greenwood St., Cranston 
10, R. I. 


HELP WANTED 


COUNSELORS for head of tennis and 
swimming with extensive experience 
for long-established private girls’ camp 
in Maine. Write Box 934, Camping 
Magazine, 705 Park Ave., Plainfield, 
N. J. 


WANTED — Two highly experienced 
counselors, one to head Campcraft 
Trip program; the other for Canoeing 
for girls’ camp in Maine. Write Box 
935, Camping Magazine, 705 Park Ave., 
Plainfield, N. J. 


COUNSELLORS—Canoeing and sail- 
ing, swimming, tennis, athletics, camp- 
craft and pioneering, experienced, for 
Vermont girls’ camp. Write Box 941, 
Camping Magazine, 705 Park Ave., 
Plainfield, N. J. 


HEAD COUNSELOR for fine Vermont 
girls’ camp. Previous private camp ex- 
perience, warm personality and tact, 
ability to act independently and or- 
ganize. Write Box 936, 705 Park Ave., 
Plainfield, N. J. 
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NEED EXPERIENCED COUNSE- 
LORS for boys’ camp in Michigan. 
Excellent salary. Write Box 937, Camp- 
ing Magazine, 705 Park Ave., Plain- 
field, N. J. 


ASSISTANT DIRECTOR (male) for 
coeducational Jewish community 
camp in Eastern Ontario. Opportunity 
for right man to become director in 
year or two. Please reply stating age, 
experience and salary expected to 
Samuel Freedman, 658 Murray Hill, 
Westmount, Quebec. 


PAPOOSE UNIT DIRECTOR for 
Protestant Church Camp. Complete 
responsibility for program and super- 
vision of sixteen children 7 and 8 
years old. Prefer mature capable wom- 
an with teaching and camping ex- 
perience. Write: Camp Westminister, 
9851 Hamilton Ave., Detroit, Michigan. 


HEAD COUNSELOR for well-estab- 
lished boys’ camp in northern Ver- 
mont. Must be experienced and ma- 
ture. Write Box 942, Camping Maga- 
zine, 705 Park Ave., Plainfield, N. J. 


SIX STAFF OPENINGS for men and 
women of maturity and culture. Two 
men for waterfront, one man and one 
woman for arts and crafts, couple for 
“Brownie” division (5% to 7 years), 
Write Box 943, Camping Magazine, 
705 Park Ave., Plainfield, N. J. 








PROFESSIONAL 
DIRECTORY 








PHOTOGRAPHERS 





More than 25 years experience helps 
me deliver photographs of unusual 
quality. Action and group stills. 

Color — black and white — movies. 


Write today for information to: 


PAUL PARKER, Photographer 
11 W. 42 St. New York 18, N.Y. 











CATALOG SERVICE 





Have a specialist create and 
produce your Camp Literature. 
Background of nearly 15 years 

experience. Write Charles E. Fay. 
CINCINNATI LITHOGRAPHING 
Co., INC. 
38 W. McMicken Avenue 
Cincinnati 10, Ohio 











CONSULTANTS 








Camp Site Selection, Planning, 
Building and Maintenance 
JULIAN H, SALOMON 
Camp Consultant and Planner 
Sky Meadow 
Suffern, New York 








MISSOURI OZARKS BOYS’ CAMP 
seeks additional adult staff for per- 
manent summer connections, Open- 
ings also for nature & music. Write 
B. J. Kessier, Camp Wah-kon-dah, 
7540 Wellington Way, St. Louis 5, Mo. 


ASSISTANT DIRECTOR for a long 
established, private, Catholic boys’ 
camp of 100 capacity in northern Min- 
nesota. Must have wide camp program 
experience. Not necessarily Catholic. 
Desirable age between 24 and 34. 
Write Robert E. Schmid, Box 26, St. 
Paul, Minn. 


FOR SALE OR RENT 


FOR SALE: 1934 Chevrolet Bus. Ex- 
cellent condition—6 new tires, 28 pass- 
engers. $300.00. Write Mr. A. Monsein, 
46 Claymoss Rd. Brighton 35, Mass. 


FOR SALE: Girls’ camp on Cape Cod 
Bay. Beautiful sandy beach. Twelve 
room lodge, fireplace. Seven cottages. 
Excellent clay courts. Well established. 
Fully equipped. Modern plumbing. 
Write Mrs. Iva L. Race, 159 Park St., 
Attleboro, Mass. 


SUCCESSFUL NURSERY SCHOOL 
AND DAY CAMP in well-established 
yet thriving and fast-growing Long 
Island community of better homes. 
Now in full operation; Capacity over 
100; at present 80% registered. Excel- 
lent beach facilities. Exceptionally 
well equipped indoors and outdoors. 
Spacious grounds. Station wagons. 
Perpetually active pupil lists. Excel- 
lent opportunity. Must sell for health 
and family reasons. Telephone ES2- 
6220. 


WELL KNOWN SUMMER CAMP for 
boys and/or girls, capacity 100, fully 
equipped, on beautiful lake in Colora- 
do Rockies, éasy terms to right pur- 
chaser. Has had large Texas clientele 
for twenty-eight years. Will also lease. 
Vrite E. S. Foster, 131 8S. Professor 
St., Oberlin, Ohio. 


FOR SALE: Operating boys’ camp on 
Lake Namakagon. Athletic equipment, 
field, piers, boats, etc. Large, modern, 
fully equipped lodge, furnace, fire- 
place refrigeration. Five cabins. Write 
Don Miller, Cable, Wisconsin. 


CAMPS WANTED 


WANTED—Completely built up camp 
for A-1 financially responsible organi- 
zation. Accommodate 200. Must be 
within 100 miles of New York City. 
Write full details. Box 938, Camping 
Magazine, 705 Park Ave., Plainfield, 
a s 


CAMP PROMOTION 


CONSIDER NOW Reunion Felt Pen- 
nants, celluloid buttons, Beanies, Crew 
Hats, Skull Caps, Advertising Caps, 
Paper Stickers, Decals, Processed T 
Shirts, Achievement 5c awards—for 
latest prices or appointment write 
MR. E. WILLARD KING, Room 2453, 
One N. LaSalle, Chicago 2, Illinois, of 
Collegiate Pennant Co., Inc. of New 
York. 
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%Proportioneers% Chem-O-Feeder is one of 
those little details that can make a world of 
difference to the health and prosperity of your 
camp. With the Chem-O-Feeder sterilizing your 
camp water supply, you banish, once and for all, 
the danger of water-borne disease. 
%Proportioneers, Inc.% offers you the out- 
standing line of water treating and sterilizing 
equipment. We will gladly put our experience 
and knowledge to work for you. Write for data 
and recommendations. %Proportioneers, Inc.%, 
446 Harris Ave., Providence 1, Rhode Island. 


7o PROPORTIONEERS, INC. % 
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AFTER TAPS 





. . . the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a bet- 
ter day, and think about the opportunities 
— seized and missed — of this wonderful 
thing called camping. 


Camp — A Partnership 


By Hexen E. Jones 


rents to participate in planning 
tor the new camping season? Or are 
you like the 16-year-old who said, “If 
we didn’t have parents, we could get 
something done!” 

Three years ago we rented a new 
campsite. We knew the entire project 
would have to be interpreted to the 
general public, and we thought of 
various ways of bringing it to their 
attention. First we had attractive fold- 
ers printed and distributed; then we 
mailed letters of instruction and 
friendship to registered campers. In- 
formal talks were given and several 
articles appeared in the newspapers; 
yet there seemed to be so much more 
to tell about our camp. 

Then we had a new idea to supple- 
ment these more conventional means 
of attracting campers. Why not have 
a parent-daughter meeting? If we 
broadened our base, we would eventual- 
ly widen our horizon. 

Our first parent-daughter meeting 
was a definite success and the response 
was heartening. Parents were eager to 
know all they could learn about camp- 
ing and were very willing to help if 
only asked. We needed a truck, dish 
drainers, lanterns, bedding for the 
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fH AVE YOU EVER invited pa- 


First Aid room, old candles, small 
tin cans, and last, but most essential, 
muscle power—all of which was there 
when requested. We explained the 
purpose of camping, unit camping, 
why counselors had their own cabins, 


our waterfront programs and many © 


other details. We also told them about 
job openings and the requirements. 
For the first two years these meet- 
ings were conducted by the director, 
but this year the labor was divided. 
The camp committee chairman, father 
of two of our campers and husband 
of a unit leader, conducted the pro- 
gram. He showed parents and campers 
how to pack by producing his daugh- 
ters’ camp clothes down to the very 
last item, and he also explained some 
camp procedures. One of our camp- 
ers who was returning for the third 
season told why she liked camp. Old 
campers entertained with camp songs, 
and the director had only to introduce 
the staff and answer a few questions. 
Results have been most gratifying. 
Last summer we were allowed the use 
of a large truck for two weeks. This 
transported the entire camp to and 
from two trips. In addition to this the 
committee borrowed a canoe and a 
rowboat. Interested families loaded and 
unloaded in town and at camp, helped 
bring the groceries out of storage and 
set up camp. They also worked with 


doctors on health examinations, and 
sent off the bus loaded with girls. 

We urge parents to visit camp on 
the final Sunday of each camping 
period when the girls are ready to go 
home by private car. This too, has 
been a lively factor in attracting whole 
families. 

Before long we realized we had 
already laid a solid foundation of good 
public relations. We have heard fathers 
discussing and explaining to each other 
American Camping Association, Scout-> 
ing and state camping standards. Little 
brother, aged 11, says, “When may I 
be a handyman?” Mother may become 
a camp counselor or cook. And all 
this has meant a full camp with a 
long waiting list. 

This year we hope to improve pa- 
rents’ night, and develop something 
similar among the many smaller com- 
munities which are becoming inter- 
ested in this venture. 

If we are ever able to purchase our 
own camp, just think of the tremendous 
backlog of interested friends who will 
lend a helping hand. They are even 
promising now to help with the de- 
velopment of a new site when that 
time comes. 

Try making camp a real partner- 
ship with your camp parents, and see 
if it doesn’t yield advantages far be- 
yond your expectations. 
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PROGRAM FEATURES 


| NO RIFLE RANGE NEEDED! Any 
@ space 15 to 20 feet—indoors on 
rainy days — or outdoors! 


y NO AIR RIFLES TO BUY! Most 
@ campers havea Daisy orcan borrow 
,one to bring along! 


a 145 SHOTS FOR 5c! Campers can 
@ bring Daisy Bulls Eye Shot—only 5c 
per pack of approximately 145 BBs! 


7 | OFFICIAL NRA QUALIFICATION 

@ COURSES FOR AIR RIFLES! Daisy 
shooters can earn official NRA 
medals, brassards, etc. 


BIG SALES APPEAL! Hitch your 
camp’s sales appeal now to America’s 
65-year-old FAVORITE CHILDHOOD 
SPORT! 


BECAUSE: a Daisy is not a 


pneumatic or compressed air gun. 
It cannot be ‘pumped up’’ to in- 
crease power. A Daisy is a low 
‘‘factory-limited’’ power short- 
range spring-type air rifle—safely 
used by millions every year! It is 
the best and safest gun of its kind 
for fun and for learning safe gun handling. 


THE NATIONAL RIFLE ASSOCIATION 


is a non-profit, non-sectarian organization of over half a 
million shooters. It is the oldest national sportsmen’s 
association in the U.S.A. For 81 years NRA has con- 
ducted America’s civilian.program of instruction in the 
safe, proper handling of fire-arms. It has trained 2% 
million teen agers in marksmanship. Now, since its Junior 
Program has been extended, air rifle owners can participate. 








PARDNER! 
MORE CAMPERS 
WITH THIS NEW 
CAMP ACTIVITY! 













—RKed Ryder 


© BY STEPHEN SLESINGER_ NY 












Costs Almost Nothing 
to Start and Operate! 


This inexpensive, new camp activity idea was made 
possible by the recent extension of the National 
Rifle Association Junior Program to include spring- 
type (like a Daisy) air rifles. Now your camp can 
offer a complete, exciting, adult-supervised Air 
Rifle Shooting Program for children nine to fifteen 
years old .. . and how they like to shoot BB guns! 
They’ll bring and use their own Daisys shooting 
inexpensive ammunition (about 145 shots for 5c). 
They’ll shoot through the NRA Junior Qualifica- 
tion Courses for Air Rifles (spring-type) at the 
new NRA 15 foot “‘short’’ range using the special 
new NRA target for junior air riflemen. 

No expensive range building or upkeep! Corru- 
gated card-board boxes stuffed with crumpled pape 
provide adequate backstops! 

Be first to reap the increased enrollment b 
this new, NRA-accepted program off 
camp! Parents will be delighted to hay 
dren trained in safe, proper gun” 
marksmanship with a short ray 
limited”’ power Daisy. Young ” 
will love the idea! Send cor 
plus ideas for using this r 
current selling prograr 


Write’ 
re nm Bs Ss ee 
DAISY M’ 

Dept. “ 


Ple- 
A 














CAMP CHEMICAL CO. 


HAS THE ANSWERS TO 
ALL SANITATION PROBLEMS 





BACKYARD 
BOOBY TRAP 


\ a! 





\LOOK Out Feloca! 
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EFFICIENT 
SEPTIC TANK 









On Sale Everywhere 
Write tor Free Bulletin 
“Care & Treatment ~ 





' of Septic Tanks” 


WHEN YOU NEED MEDICAL ADVICE, SEE YOUR DOCTOR. 


WHEN YOU NEED CHEMICALS FOR CAMP, SEE THE 


CAMP CHEMICAL CO., Inc. 


an organization built by chemists who know camping and its problems 
as regards HEALTH and SANITATION. 


We manufacture and guarantee the following items: 


POISON IVY KILLER 

WEED KILLER 

DDT LIQUIDS W /CHLORDANE 

DDT POWDERS W /CHLORDANE 

LIQUID CHLORINE 

POWDERED CHLORINE 

DUST REMOVERS 

MICE SEED 

ANT & RAT POISON 

HAND DISHWASHING POWDERS 

MACHINE DISHWASHING 
POWDERS 

e GLASS POWDERS 

e SILVER CRYSTALS 

e FLOOR BLEACH POWDERS 

e SILVER POLISHES 

e SWEEPING COMPOUNDS 

. 

e 

° 

© 


SHAMPOO 

FIRE EXTINGUISHER REFILLS 
LIQUID HAND SOAPS 
CESSPOOL CLEANER 


ces * NATIONALLY ADVERTISED 


52 | CAMP CHEMICAL CO., Inc. 


2nd Avenue and 13th Street e 
Cable Address: CAMPCHEMIC, N. Y. 


e SEPTIC TANK CONDITIONER 

e ROOTAWAY SEWER 
CONDITIONER 

DRAIN PIPE CLEANERS 

PRIVY CLEANERS 

DEODORIZING BLOCKS 

DEODORIZING LIQUIDS 

2, 4-D WEED KILLER 

ALGAEGONE LIQUID 

ROOF COATING 

BAKELITE VARNISHES 

GYM FINISHES 

PASTE WAXES 

LIQUID WAXES 

FURNITURE VARNISHES 

ODORLESS BACTERIOCIDES 

PINE DISINFECTANTS 

COAL TAR DISINFECTANTS 

PINE FLOOR SOAPS 

WATER TREATMENT 
CHEMICALS 

e AND DOZENS OF OTHERS 











@ NATIONALLY KNOWN 


Brooklyn 15, N. Y. 


HYacith 9-1000 
WORLD’S LARGEST MANUFACTURERS OF SEWAGE CHEMICALS 


We can eliminate or alleviate all conditions 
presented in the Camp Survey. Use this check 
list for literature, information or an appoint- 
ment with our Camp _ representative. NO 
OBLIGATION. 


CAMP SURVEY 


CESSPOOLS AND SEPTIC TANKS 
Conditions 
| Need cleaning (| Tree roots 
Have odors (}] Slow drainage 


Grease and sludge [| Broken tile lines 
TOILET AND SHOWER ROOMS 
Conditions 


) Athlete’s foot (| Floor requires 


{| Odors painting 

[| Need better sani- |] Yellow toilet bowls 
tation | More safety factors 

GARBAGE DISPOSAL 
Conditions 

|] Flies []} Need new screened 

[} Odors unit 

[|] Better disposal || Better garbage can 
needed sanitation 


| Rats and mice 


KITCHEN AND DISH WASHING 
Conditions 
| | Spotted floors [} Dishwashing 
[] Film on dishes and machine fwll of 
glasses me 
|] Flies "} Dishes stained 
[} Silver tarnished 


MESS-HALL OR DINING ROOM 


Conditions 
|| Chairs and tables [] Poor cleaning 
need varnishing methods 


_| Require revamp- 


| | Dirty floors 
ing of seating 


Flies and mosqui- 


toes arrangements 
|| Floors need var- 
nishing 
ROOMS — BUNKS — SLEEPING QUARTERS 
Conditions 
|| Floors in poor [] Mice 
shape [] Windows dirty 
'] Flies and mosqui- []! Toilets in poor 
toes shape 
FLOOR SANITATION 
Conditions 
[| Get too dusty “| Inbedded grease 


Need quicker mop- [| Should use a 
ping method sweeping com- 
] Need varnishing pound 


! 
ee | 


WIMMING POOL — BATHING FACILITIES — 
LAKE 


Conditions 
[|] Algae [|] Weeds in lake 


[| Pool walls need 
painting 


UL 


(| Poor chlorination 

[| Water does not 

give test 
DRINKING WATER 

Conditions 

Hard water [| Water contains 

Poor chlorination iron 

| Sulphur in water 


POISON WEED CONTROL 
Conditions 
|| Poison ivy '] Poison sumach 
'} Poison oak 
INSECT AND RODENT CONTROL 
Conditions 
Flies and mosqui- [| Moles 
toes ' | Squirrels 
[| Mice or rats ']) Bats 
|| Roaches or ants 


MISCELLANEOUS 
Conditions 
(| Poor tennis court [| Stable sanitation 


' |] Roofs in poor required 
. | Dusty roads 


condition 


128 Camp Chemical Products‘ 
Sold Coast to Coast 


6 NATIONALLY ACCEPT) 


| 
ee 





WAREHOUSES 
New York, Miami, Chicago, Los WELLE 
OFFICES, REPRESENTATIVES, S 
D 


ISTRIBUTORS a 
IN PRINCIPAL CITIES FER 
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